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Letter from the

YPC Chair

Dear YPC members,

One of the great things about the NCBA Young Producers’ Council is how it brings together full-time and part-time cattle 
producers as well as people involved just beyond the pasture gate. Regardless of the day-to-day tasks that might consume 
YPC members, the common goal to work on policy issues, member recruitment, personal development and networking 
creates focus for the organization.

The leadership committee has a variety of activities planned for 2012 that will provide purpose and direction for the group, 
and I want to encourage everyone to look for ways to get involved. There is an opportunity for our generation to get 
involved in NCBA, network with older producers and become engaged in policy discussions. I understand the family and 
¿QDQFLDO�EXUGHQ�LW�WDNHV�WR�OHDYH�DQ�RSHUDWLRQ�IRU�D�IHZ�GD\V�WR�EHFRPH�HQJDJHG�LQ�DQ�RUJDQL]DWLRQ�OLNH�1&%$�

$LUOLQH�WUDYHO��KRWHO�UHVHUYDWLRQV�DQG�FRQYHQWLRQ�UHJLVWUDWLRQV�FHUWDLQO\�SUHVHQW�D�¿QDQFLDO�EXUGHQ�WR�PDQ\�\RXQJ�SURGXFHUV�
trying to establish their own operations. On top of that, many producers in their 20s and 30s are the only source of labor 
for their operations. They often have to leave those operations in the hands of extended family and friends. These are 
challenges of involvement for any producer, but the stakes are often raised for young producers that have young families 
depending on them.

,�EULQJ�DOO�WKLV�IURQW�DQG�FHQWHU�EHFDXVH�,�WUXO\�EHOLHYH�WKH�<3&�FDQ�¿QG�DQVZHUV�IRU�WKHVH�FKDOOHQJHV��

First, the YPC provides opportunities that might not require a large travel commitment. The mentor program that was 
unveiled during the Nashville meetings is a perfect start. You can be paired with a mentor in your state who is willing to be 
a sounding board as you look for guidance and advice. 

Also, membership education and recruitment is an opportunity that exists on nearly a daily basis, and policy and beef 
quality assurance issues are something that producers can champion regardless of timing and location.

7KRVH�HOHPHQWV�RI�<3&�DQG�1&%$�LQYROYHPHQW�GH¿QLWHO\�KHOS�SHRSOH�VWD\�HQJDJHG��EXW�,�DOVR�WKLQN�LW�LV�LPSRUWDQW�IRU�XV�WR�
DGGUHVV�WKH�FKDOOHQJHV�RI�LQYROYHPHQW�DW�WKH�QDWLRQDO�OHYHO��7KH�FRVW�WR�WUDYHO�WR�QDWLRQDO�OHYHO�PHHWLQJV�LV�VLJQL¿FDQW��DQG�
YPC took steps toward addressing this in 2011 with its convention registration scholarships.

The council wants to build on this 2012. I believe there 
are ways YPC can help members overcome these trials, 
but we need members to be involved in the discussions. 
Keep watching your e-mail to get involved in the 
upcoming YPC task forces. Details will likely also be 
shared through the YPC blog and Facebook page as we 
get more information. 

Healthy discussion regarding these challenges will help  
YPC work toward reasonable solutions to encourage 
involvement at summer meetings in Denver and the 2013 
annual meeting in Tampa. 

Best regards, 
Lance Zimmerman 
(2012-2013 YPC Chair)
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Young Producers’ Council (YPC) was established during the 2008 Cattle Industry Summer Conference in Denver and was 
initiated to help NCBA members ages 18 to 35 develop their leadership skills and become more involved in NCBA policy 
development. 

The group also helps provide networking opportunities, continuing education and professional development activities to its 
members.

<3&�PHPEHUV�HOHFWHG�WKHLU�¿UVW�VODWH�RI�RI¿FHUV�DW�WKH������&DWWOH�,QGXVWU\�$QQXDO�&RQYHQWLRQ�LQ�3KRHQL[��$UL]RQD�

The executive committee and members of the YPC board members also serve as  
liaisons for YPC to the following NCBA committees:
Ŷ� Agricultural Policy
Ŷ� Cattle Health & Well Being
Ŷ� Federal Lands
Ŷ� Live Cattle Marketing
Ŷ� Membership
Ŷ� Property Rights & Environmental Management
Ŷ� Tax & Credit Resolutions

The immediate past chairman serves the board in an advisory capacity. YPC members 
DUH�DOVR�DFWLYH�LQ�VHYHUDO�WDVN�IRUFH�FRPPLWWHHV�WR�FRRUGLQDWH�VSHFL¿F�DFWLYLWLHV��VXFK�DV�
public relations and the group’s Cattle Call blog.

Membership in the council is free to current NCBA members. For more information, 
become a fan of the Young Producers’ Council on Facebook or visit www.BeefUSA.org/ypc.

Mission Statement: The Young Producers Council will be an active player in National 
Cattlemen’s Beef Association policy development and will work to cultivate more peer 
members, as well as serve as industry advocates.

2011 Executive Committee
Chairman - Ben Neale, Tennessee

Vice Chairman - Holly Foster, California

Secretary/Treasurer - Cari Rincker, New York

Agriculture Policy - Evan Tate, Kentucky

Live Cattle Marketing - Travis Hoff man, Colorado

Membership - RaeMarie Gordon, Colorado

Property Rights & Environmental Management - Lance 
Zimmerman, Colorado

Cattle Health & Well Being - J.W. Wood, Colorado

Federal Lands - Sarah Baker, Idaho

Tax & Credit - Phillip Weltmer, Kansas

Resolutions - Tonya Amen, Georgia

Public Relations Task Force - Jesse R. Bussard, Kentucky

Cattle Call Blog Task Force - Lauren Chase, Montana

2012 Executive Committee
Chairman- Lance Zimmerman, Colorado

Vice Chairmain - J.W. Wood, Colorado

Secretary/Treasurer - Travis Hoffman, Colorado

Agriculture Policy - Faustine Curry, Texas

Live Cattle Marketing - Ansen Pond

Membership - Jen Livsey

Property Rights & Environmental Management - Evan Tate, 
Kentucky

Cattle Health & Well Being - RaeMarie Gordon, Colorado

Federal Lands - Sarah Baker, Idaho

Tax & Credit - Margaret Ann Smith

Resolutions - Jaclyn Wilson-Demel

Immediate Past Chair - Ben Neale, Tennessee

Public Relations Task Force - Lauren Chase, Montana and 
Brandi Buzzard, Kansas

What is the Young Producers’ Council?
by Holly Foster

 “YPC was established to help younger 
producers gain more effective leadership 
skills and to give them an opportunity 
to become involved in NCBA. This is 
our chance as young members to learn 
about the grass roots workings of NCBA 
from the ground up and gain valuable 
H[SHULHQFHV�WKDW�ZLOO�EHQH¿W��RXU�LQGXVWU\�
and the association in the future.”  
-Ben Spitzer, 2010 YPC Chairman
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LinkedIn is the world’s largest professional networking site with over 100 million users. 
This site allows users to develop contacts with people in their industry and establish a 
OLVW�RI�FRQQHFWLRQV��,W�SURYLGHV�D�XVHIXO�WRRO�IRU�XVHUV�WR�¿QG�MREV��$GGLWLRQDOO\��HPSOR\HUV�
PD\�OLVW�MREV�RU�VHDUFK�IRU�SRWHQWLDO�FDQGLGDWHV�XVLQJ�/LQNHG,Q��/LQNHG,Q�LV�DOVR�EHQH¿FLDO�

if you’re targeting professional or business audience (e.g. dietitians, nutritionists, medical professionals) and can be a useful in 
determining new groups to agvocate to.

LinkedIn is a valuable resource for cattle 
producers. Opportunities to develop 
relationships among other producers 
and members of various other segments 
of the cattle industry exist in the form of 
discussion forums, individual connections, 
companies, and job opportunities. LinkedIn 
also serves as another avenue for 
producers to connect with consumers and 
advocate for the beef industry.

Several discussion forums such as Cattle 
Ranchers Professional Networking Group, 
National Cattlemen’s Beef Association, 
BEEF Magazine, American Meat Institute, 
and Meatingplace exist and allow for 
cattlemen to discuss topics ranging from 
cattle management to policy issues. These 
groups also connect cattle producers with 
others across the country. For young producers seeking employment, many cattle industry companies are listed on 
LinkedIn. Job search capabilities provide another useful resource.

LinkedIn provides cattlemen and women with the ability to establish a professional network of their peers in the 
industry. Through this network, activities such as job searching, marketing, developing relationships with other 
producers and connecting with consumers is strengthened.

What is LinkedIn? Why Use It?
by Jesse Bussard

How is LinkedIn Useful For YPC Members/Cattle Industry Folks? 
by Jesse Bussard
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6HWWLQJ�8S�<RXU�3UR¿OH 
by Katy Starr

6HWWLQJ�XS�\RXU�/LQNHG,Q�SUR¿OH�FDQ�WDNH�D�OLWWOH�WLPH��EXW�LV�ZRUWK�WKH�
HIIRUW��7R�JHW�VWDUWHG��¿OO�LQ�WKH�LQIRUPDWLRQ�XQGHU�³-RLQ�/LQNHG,Q�7RGD\�´�

Actually creating your account is fairly easy: just follow the steps. 
LinkedIn was created to be a professional social networking site, 
whether you are currently employed, looking for a job, or still a student 
in college or high school. 

With the email address entered when signing up, LinkedIn will ask 
to search your email contacts to see if they are using LinkedIn also. 
7KLV�ZLOO�JHW�\RX�VWDUWHG�ZLWK�\RXU�FRQQHFWLRQV�RQ�\RXU�SUR¿OH��2QFH�
\RX�FRQ¿UP�\RXU�DGGUHVV��\RX�ZLOO�EH�DVNHG��³'R�<RX�.QRZ�7KHVH�
3HRSOH"´�&KHFN�PDUN�WKH�RQHV�\RX�NQRZ�DQG�DGG�FRQQHFWLRQV��RU�\RX�
may skip this step and add connections at a later time.

For the next step, you have the option of having a Premium 
Account or Basic Account (which is free). For this section of the 
guide, select the Basic Account.

6HOHFW�WKH�³3UR¿OH´�OLQN�WR�JHW�VWDUWHG�EXLOGLQJ�\RXU�SUR¿OH�

2Q�WKH�ULJKW�VLGH�RI�\RXU�SUR¿OH��\RX�ZLOO�VHH�WKH�SHUFHQW�
FRPSOHWHQHVV�RI�\RXU�SUR¿OH��<RXU�JRDO�LV�WR�UHDFK�������ZKLFK�
can be done by importing your resume, adding previous job 
positions (for experience), describe the current position you hold, 
add skills (e.g. Excel, PowerPoint experience), education (i.e. 
high school and college), a professional photo, and connections 
�SHRSOH�\RX�NQRZ�ZKR�DOVR�KDYH�SUR¿OHV�RQ�/LQNHG,Q���%\�
importing your resume, it will save you some time/work by 
automatically putting your resume information into your current job 
position and past positions, so upload your resume.  
 
For each job position, you have the option to include 
recommendations. 

This is the equivalent to including references with your resume 
for an interview. If someone you have worked with on a past 
position has a LinkedIn account, ask them if they will write an 
endorsement for the work you do. This also can be done for 
schools you have attended. Find your university professors on 
LinkedIn and ask them to write a recommendation for the work you 
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do in class and/or involvement in on-campus activities 
or clubs. A great way to get recommendations is give 
them. Surprise colleagues or fellow YPC members with a 
recommendation. They may just reciprocate the effort.

The bottom left of your screen included additional and 
personal information you may include, as well as reasons 
to contact. Just like on a resume, it is good to include 
organizations you are involved in (such as YPC) and 
honors or awards for achievements. If you are only 
looking for career opportunities or job inquiries, people 
will know to contact you for only those reasons and not 
for business deals or consulting offers. As mentioned 
SUHYLRXVO\��EH�VXUH�WR�XSORDG�\RXU�UHVXPH�¿UVW��DV�LW�ZLOO�
upload some of your information automatically.

Managing and Creating Connec-

&RQWLQXHG��6HWWLQJ�8S�<RXU�3UR¿OH
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Managing and creating connections on LinkedIn 
by Brandi Buzzard

LinkedIn is a great online networking tool that can help young cattle producers expand their professional network, get a job 
DQG�VWD\�FRQQHFWHG�ZLWK�RWKHU�\RXQJ�LQGXVWU\�OHDGHUV��7KH�SXUSRVH�RI�WKLV�DUWLFOH�LV�WR�EULHÀ\�H[SODLQ�KRZ�WR�DGG�DQG�PDQDJH�
connections on LinkedIn.

Adding Connections 
,W�LV�TXLWH�HDV\�WR�VWDUW�DGGLQJ�FRQQHFWLRQV�WR�\RXU�SUR¿OH��$IWHU�FUHDWLQJ�\RXU�SUR¿OH��\RX�FDQ�VHDUFK�IRU�SHRSOH�\RX�NQRZ�LQ�
WKH�VHDUFK�ER[��3HRSOH�ZKR�¿W�WKH�VHDUFK�FULWHULD�ZLOO�EH�OLVWHG�RQ�WKH�UHVXOWV�SDJH��7R�DGG�WKHP�\RX�FDQ�HLWKHU�FOLFN�µ$GG�WR�
1HWZRUN¶�QH[W�WR�WKHLU�QDPH�RU�LI�\RX�ZRXOG�OLNH�WR�YLHZ�WKHLU�SUR¿OH�¿UVW��\RX�FDQ�FOLFN�RQ�WKHLU�QDPH�DQG�RQ�WKHLU�SUR¿OH�SDJH�
FOLFN�µ&RQQHFW�¶

,Q�DGGLWLRQ�WR�¿QGLQJ�FRQQHFWLRQV�WKURXJK�WKH�VHDUFK�IHDWXUH��LI�\RX�ORRN�WR�WKH�OHIW�KDQG�VLGH�RI�WKH�KRPH�VFUHHQ�/LQNHG,Q�ZLOO�
VXJJHVW�µ3HRSOH�<RX�0D\�.QRZ¶��YHU\�VLPLODU�WR�)DFHERRN��<RX�FDQ�DGG�WKHVH�FRQQHFWLRQV�DV�\RX�KDYH�RWKHUV�RU�FKRRVH�WR�
ignore them.

LinkedIn has three degrees of connections. Someone who is your personal connection is a 1st degree connection. A 2nd 
degree connection is someone who is a 1st degree connection with one of your 1st degree connections. Similarly,  a 3rd degree 
connection is someone who is  a 1st degree connection to one of your 2nd degree connections. You can contact 2nd and 3rd 
GHJUHH�FRQQHFWLRQV�WKURXJK�,Q0DLO�RU�E\�µ*HWWLQJ�,QWURGXFHG¶��7KH�GLIIHUHQW�GHJUHHV�RI�FRQQHFWLRQV�DUH�LQGLFDWHG�WKURXJK�
logos by the person’s name. It is also interesting to see the common connections among your professional network.

If you want to contact a LinkedIn user who is a 2nd or 3rd�GHJUHH�FRQQHFWLRQ��\RX�FDQ�µ*HW�,QWURGXFHG¶��,QWURGXFWLRQV�DOORZ�\RX�
to further broaden your network by utilizing your current connections. This is the LinkedIn description of Introductions:

 
Introductions 
Introductions let you contact users in your network, through the people you know. If you want to contact a LinkedIn user who 
is two or three degrees away from you, you can request an introduction through one of your connections. Your connection will, 
in turn, decide whether to forward it on to the desired recipient (if in your 2nd degree) or to a shared connection (if in your 3rd 
degree).

Managing Connections:  
After you have added some connections you can categorize them according to similar interests, educational backgrounds or 
DV�FROOHDJXHV��%\�FOLFNLQJ�WKH�µ&RQWDFWV¶�WDE�DW�WKH�WRS�RI�WKH�VFUHHQ�\RX�ZLOO�EH�WDNHQ�WR�D�VFUHHQ�OLNH�WKH�¿UVW�LPDJH�

$V�\RX�FDQ�VHH�RQ�WKH�ULJKW�KDQG�VLGH��WKH�¿UVW�LPDJH��WKHUH�DUH�YDULRXV�WDJV�WKDW�FDQ�EH�DSSOLHG�WR�\RXU�FRQQHFWLRQV�VR�WKDW�
\RX�FDQ�HDVLO\�¿OWHU�WKURXJK�\RXU�QHWZRUN��<RX�FDQ�HQWHU�WKH�QDPH�RI�D�VSHFL¿F�FRQWDFW�LQWR�WKH�¿OWHU�ER[�DQG�WKDW�ZLOO�DOORZ�
\RX�WR�HGLW�WKHLU�WDJV��VHQG�WKHP�D�PHVVDJH�RU�YLVLW�WKHLU�SUR¿OH�

$IWHU�\RX�KDYH�DVVLJQHG�WDJV��\RX�FDQ�HYDOXDWH�\RXU�QHWZRUN�E\�XVLQJ�³1HWZRUN�6WDWLVWLFV´��7KLV�LV�ORFDWHG�XQGHU�WKH�
µ&RQWDFWV¶�WDE�DQG�VWDWLVWLFDO�EUHDNGRZQ�RI�\RXU�FRQQHFWLRQV�DQG�KRZ�PDQ\�RWKHU�SRWHQWLDO�FRQQHFWLRQV�\RX�KDYH�DFFHVV�WR�
through 2nd and 3rd degrees. You can also view information about what regions your network is more heavily concentrated in 
and what kind of industries you have access to through your network.

Through expanding and creating a broad network, young cattle producers can more easily connect with other members of the 
beef industry.



9

LinkedIn Home Screen and Updates  
by Jena Swanson 

Home Screen 
The LinkedIn Home Screen provides a hub of information and 
actions going on within your professional network. LinkedIn 
makes navigation easy with tabs and buttons to effortlessly 
take actions on managing your network. The top of the screen 
includes the following buttons: +RPH��3UR¿OH��&RQWDFWV��
Groups, Jobs, Inbox, Companies, News, More. Click on 
any of these buttons to further manage or grow your network. 
,Q�DGGLWLRQ��WKH�3HRSOH�6HDUFK�¿HOG�LV�ORFDWHG�DW�WKH�WRS�RI�WKH�
page for quick searches. 

$�IXQFWLRQ�,�¿QG�H[WUHPHO\�KHOSIXO�LV�WKH�“People You May 
Know” box. The box provides a rolling view of people that I may 
already know, or might be helpful to connect with based on my 
current connections, groups, previous employment and more. 
I like this tool, because it suggests several cattle industry folks 
WKDW�ZRXOG�EH�EHQH¿FLDO�WR�QHWZRUN�ZLWK��

YPC members should feel comfortable connecting with anyone 
on LinkedIn that they would feel comfortable exchanging a 
business card with.

2WKHU�WRROV�WKDW�DUH�LQWXLWLYH�WR�\RXU�SUR¿OH�DQG�LQGXVWU\�
networking are the “Companies You May Want to Follow,” 
“Groups You May Like”, and “Jobs you May be Interested 
In”�ER[HV��7KHVH�DUHDV�DOVR�ÀRZ�LQIRUPDWLRQ�WKDW�PD\�SRVLWLYHO\�
contribute to your networking needs, as well as alert you of 
areas you weren’t aware of. 

Industry statistics boxes are continually updated to alert you of your network size, and well as viewers of your 
SUR¿OH��7KHVH�VWDWV�DUH�TXLWH�VLJQL¿FDQW�ZKHQ�DFWLYHO\�VHHNLQJ�HPSOR\PHQW�WKURXJK�/LQNHG,Q��

7KH�/LQNHG,Q�WRGD\�EDQQHU�SURYLGHV�KHDGOLQHV�UHODWHG�\RXU�LQGXVWU\�DQG�FDQ�EH�FXVWRPL]HG�WR�\RXU�VSHFL¿F�DUHD��
such as, Marketing and Advertising. These headlines provide you with quick and timely news that can directly 
affect your industry and career. 

Updates 
7KH�XSGDWHV�VHFWLRQ�RQ�WKH�KRPH�VFUHHQ�LV�ZKDW�PRVW�/LQNHG,Q�XVHUV�¿QG�WKH�PRVW�KHOSIXO��7KLV�SURYLGHV�D�
streaming view of all your connections’ activities. These updates can prompt you to congratulate a connection on 
a change in employment, alert you to an event that you and a connection will both be attending, provide you with 
interesting news and information, alert you to a job opening in a group you are a member of and more. These 
updates are exceptionally helpful when actively networking. I’ve used the update tool often to tell my connections 
of events I’ll be attending, and found it as a way to meet up with connections at the event, or prompted a 
discussion with the connection. Updates can be categorized for ease of viewing into the following areas: All, 
*URXSV��3UR¿OHV��&RPSDQLHV��$SSOLFDWLRQV��5HFRPPHQGDWLRQV��3KRWRV��&RQQHFWLRQV��5HFHQWO\�-RLQHG��
$GGLWLRQDO�9LHZV��&XVWRPL]H�DQG�566� 
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Continued: LinkedIn Home Screen and 
Updates

You can share an update easily by writing your update in the box at the top of the screen. In addition, you can 
attach a link, and share via Twitter simultaneously. Updates in LinkedIn are typically conservatively-toned, and 
relate to only professional activities. It is important to remember to keep this in mind,especially if you are linking 
your Twitter feed into LinkedIn. YPC members can use the update feature to network with other cattle industry 
people, and share cattle industry information. 

The LinkedIn home screen and update feature have a short learning curve for users of other social media such 
DV�)DFH%RRN��7KLV�DUHD�LV�H[WUHPHO\�LQWXLWLYH��\HW�EHQH¿FLDO�IRU�<3&�PHPEHUV�DQG�FDWWOH�LQGXVWU\�IRONV�LQ�VHDUFK�
of building and learning from their professional network.

Jena Swanson was raised on her family’s Red Angus beef cow/calf and cash crop 
operation in St. Croix Falls, Wisconsin. As a cattle producer, Jena has been involved 
in several industry organizations, including the Wisconsin Cattlemen’s Association 
(WCA), Wisconsin Cattlewomen’s Association (WCW), National Cattlemen’s Beef 
Association (NCBA), Young Producer Council (YPC), and Wisconsin Livestock 
,GHQWL¿FDWLRQ�&RQVRUWLXP��:/,&���-HQD�FXUUHQWO\�VHUYHV�DV�6HFUHWDU\�RQ�WKH�:LVFRQVLQ�
Cattlemen’s Board of Directors, and Vice-President on the Wisconsin Cattlewomen’s 
Association. She serves on the YPC Public Relations committee, and helped develop 
the Twitter social media guide. 

Jena graduated from UW-River Falls with a BS in Marketing Communications. She 
was previously employed by Central Livestock Association/CRI, a livestock marketing cooperative based in 
South St. Paul, Minnesota, as the TEAM Marketing and Administration Manager. Jena is currently employed 
E\�%DGHU�5XWWHU��DQ�DJUL�PDUNHWLQJ�DJHQF\�EDVHG�LQ�%URRN¿HOG��:LVFRQVLQ��DV�DQ�$FFRXQW�([HFXWLYH��

Authors Highlight
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Tips for Young Producers on Utilizing Groups on LinkedIn 
by Brandi Buzzard

7KH�³*URXSV´�IHDWXUH�RQ�/LQNHG,Q�LV�DQ�H[FHOOHQW�ZD\�WR�QHWZRUN�ZLWK�FRQQHFWLRQV�WKDW�DUH�LQYROYHG�LQ�WKH�EHHI�
LQGXVWU\�DQG�KDYH�VLPLODU�LQWHUHVWV��*URXSV�FDQ�DOVR�EH�XWLOL]HG�WR�¿QG�MREV��EURDGHQ�\RXU�QHWZRUN�DQG�FUHDWH�
lasting professional connections. This article will provide the young producer with tips on how to utilize the 
features that groups can offer.

What are groups? 
LinkedIn groups allow you to network, search for career opportunities and discuss ideas or topics with other 
JURXS�PHPEHUV�LQ�DQ�RSHQ�IRUXP��7R�MRLQ�D�VSHFL¿F�JURXS��W\SH�WKH�QDPH�RI�WKH�JURXS�LQ�WKH�VHDUFK�ER[�DQG�
click “Join Group”. 

You can also click on “Similar Groups”�WR�¿QG�JURXSV�WKDW�KDYH�VLPLODU�PHPEHUVKLS�EDVHV�DQG�GLVFXVVLRQV��

Some groups require an invitation or your request to join a group must be approved before you will have 
access to other group features.

Within groups there are several different areas to explore which can be accessed by the tabs at the top of the 
group’s page.

The “Discussions” tab is a forum for idea and thought sharing on topics in the industry. You can reply directly 
to the discussion thread or send another member a message.

Under “Members”, you can see how many members are in the group and who has been the most active or 
LQÀXHQWLDO�LQ�WKH�JURXS��

The “Promotions” tab allows you to get updated on conferences or activities that may be taking place within 
the group’s respective industry.

Under the “Jobs”�WDE��\RX�ZLOO�¿QG�UHFHQW�OLVWLQJV�RI�DQ\�FDUHHU�RSSRUWXQLWLHV�WKDW�DUH�DYDLODEOH�LQ�WKDW�VSHFL¿F�
group. Members can post jobs in the thread and also search for similar jobs.

What to Join? 
<RX�VKRXOG�MRLQ�JURXSV�WKDW�\RX�¿QG�LQWHUHVWLQJ�RU�ZKLFK�FDQ�EH�DGYDQWDJHRXV�WR�\RXU�QHWZRUN�RU�MRE�VHDUFK��
Potential groups  
to join:
Ŷ Alumni group from your university
Ŷ Industry groups, (e.g. National Cattlemen’s Beef Association, Cattle Ranchers, Beef Magazine)
Ŷ Groups that specialize in posting job opportunities, (e.g. Agri Jobs)
Ŷ Alumni and networking groups, (e.g. Future Farmers of America – Alumni and Networking)
Ŷ /LQNHG,Q�PD\�VXJJHVW�JURXSV�RQ�WKH�µ*URXSV�<RX�0D\�/LNH¶�WDE��7KHVH�VXJJHVWLRQV�DUH�EDVHG�RQ�\RXU�

professional network and groups that your connections have joined.

7KHUH�LV�DOVR�D�µ*URXSV�'LUHFWRU\¶�WKDW�IHDWXUHV�SRSXODU�JURXSV�RQ�WKH�/LQNHG,Q�QHWZRUN��/LQNHG,Q�FDSV�WKH�
number of groups that an individual can have membership in at 50, so choose your involvement wisely.
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Continued: Tips for Young Producers on 
Utilizing Groups on LinkedIn

How to Set Up a Group 
,I�\RX¶G�OLNH�WR�VHW�XS�D�JURXS�\RX�FDQ�GR�VR�E\�FOLFNLQJ�WKH�µ*URXSV¶�WDE�DQG�WKHQ�µ&UHDWH�D�*URXS¶�

You will then need to provide all the information that will be associated with the group: logo, name, 
type, a summary and description of the group. You will also need to provide your email address and 
create privacy settings for the group in terms of whether the group will be open or if it will be by invite 
and approval only. 

It’s important to note that groups on LinkedIn are very different from groups on Facebook. Groups on 
LinkedIn should be professional in nature and should not be discriminatory. Additionally, when you are 
participating in group discussions or forums, always maintain a level of professional courtesy which 
you would like to be returned  
to you. 

By following these easy tips, you can get involved with groups on LinkedIn to broaden your network 
DQG�PD\EH�HYHQ�¿QG�\RXU�GUHDP�MRE�

Authors Highlight

Brandi Buzzard is a native of Colony, KS where she grew up rodeoing and 
showing livestock with her family. A passionate agriculture advocate, she 
spreads the story of agriculture through public speaking events, blogging and 
in print. She attended Kansas State University where she earned her B.S. in 
Animal Sciences and Agriculture Economics and her M.S. in Animal Behavior, 
Well-Being and Health. Currently, Brandi works with producers, academics 
and students through K-State Research and Extension promoting agriculture 
training programs.

Brandi is active in a variety of agriculture organizations including the Kansas 
Livestock Association, the National Pork Board’s Operation Main Street, the 
National Cattlemen’s Beef Association Young Producer’s Council and Food For 
Thought. Outside of her professional interests she enjoys spending time with 
her husband and family, rodeoing, working on the farm and globetrotting
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Companies 
by Jena Swanson

7KH�³&RPSDQLHV´�VHFWLRQ�RIIHUV�XVHUV�WKH�DELOLW\�WR�VHDUFK�DQG�IROORZ�XSGDWHV�IURP�GLIIHUHQW�FRPSDQLHV��,W�LV�
HDV\�WR�DFFHVV��VLPSO\�FOLFN�RQ�WKH�³&RPSDQLHV´�WDE�DW�WKH�WRS�RI�WKH�VFUHHQ��7KLV�IXQFWLRQ�DOORZV�XVHUV�WR�
IROORZ�FRPSDQLHV��DFFHVV�WKHLU�SUR¿OH��DQG�JHW�D�VWUHDPLQJ�YLHZ�RI�WKHLU�XSGDWHV��7KLV�LV�D�JUHDW�WRRO�WR�DFFHVV�
all industry companies, and get a quick view of who is hiring. Many times, jobs will be only posted on the 
company page, not within a group. So it is a good idea to search for agricultural industry companies that you 
may have interest in either learning more about, or seeking employment. 

/LQNHG,Q�KDV�WZR�ER[HV�WKDW�SURYLGH�VXJJHVWLRQV�XQLTXH�WR�\RXU�SUR¿OH��DQG�LQWHUHVWV��WKLV�LQFOXGHV��
“Companies You May Want to Follow” and “Companies Hiring on LinkedIn.” Again, these are only options that 
may be of interest to you, to expand your growing professional network. 

The Companies section is an easy, yet relevant tool that allows users the ability to learn more about industry 
companies, and another route to search for a new career. 
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Katy Starr (formerly Wunsch) was raised on a small cattle ranch and tree farm in Central Oregon. 
She participated in 4-H and FFA growing, participating in public speaking, livestock judging and 
livestock showing. From a young age, she has always had a desire to live and, one day, work in 
agriculture.

Katy graduated from the University of Idaho with Bachelor’s of Science degrees in Agribusiness 
and Animal Science – Production. She was greatly involved in the school’s Agribusiness Club 
as the President for two years, as well as the Student Idaho Cattle Association, Sigma Alpha 
(Professional Agricultural Sorority) and CFFA. 

Katy currently works for the Oregon Cattlemen’s Association as an Administrative Assistant 
planning meetings, coordinating membership, accounting and works on their Positive Producer 
,PDJH�&DPSDLJQ��6KH�KDV�DOVR�VWDUWHG�³2UHJRQ�5DLVHG�IRU�6FKRROV�´�ZKLFK�LV�D�SURJUDP�EDVHG�
off of the National Farm to School program, in hopes to educate Oregon’s youth about where 

their beef comes from and how ranchers care for the land, their livestock and the environment.

Involvement with the National Cattlemen’s Beef Association, Young Producer’s Council (YPC), Oregon Young 
Cattlemen’s Association and the Jefferson County Cattlemen’s Association has kept Katy busy the last few years. Her 
passion for the cattle industry compels her drive to share positive stories about agriculture with the rest of the nation 
whenever she has the chance.

Jesse Bussard is a Pennsylvania cowgirl currently living in the Bluegrass State to attend 
graduate school. Her family owns a small cow-calf operation in south central Pennsylvania 
where they raise cross-bred Hereford-Angus beef cattle and sell beef locally. Jesse grew up 
showing livestock in 4-H and competing in many equine events.

She graduated with a B.S. in Animal Science from Penn State University and is currently 
pursuing her M.S. at the University of Kentucky in Crop Science. Jesse’s graduate research 
focuses on the soil-plant-animal relationship with an emphasis on forage crops and livestock 
grazing systems. Upon graduation she hopes to continue working in agriculture to help 
farmers and ranchers solve problems at the farm level in both their forage production and 
livestock grazing systems.

&DUL�5LQFNHU�LV�WKH�RZQHU�RI�5LQFNHU�/DZ��3//&��D�QDWLRQDO�JHQHUDO�SUDFWLFH�ODZ�¿UP�
concentrating in food and agriculture law. She is currently the Chair of the American Bar 
Association’s General Practice, Solo & Small Firm Division’s Agriculture Law Committee and 
serves on the New York State Bar Association’s Agriculture & Rural Issues Committee. 

Cari’s passion for agriculture issues is deeply rooted. She grew up on a seedstock Simmental 
FDWWOH�RSHUDWLRQ�LQ�6KHOE\YLOOH��,OOLQRLV�ZKHUH�VKH�VSHQW�VLJQL¿FDQW�WLPH�ZRUNLQJ�RQ�KHU�IDPLO\¶V�
farm. Cari went on to receive her Associate in Agriculture Science from Lake Land College and 
Bachelors of Science from Texas A & M University. She continued her education back home at 
the University of Illinois to complete her Masters of Science in Ruminant Nutrition. Due to her 

passion for agriculture law and policy, Cari decided to complete her Juris Doctor from Pace University, School of Law,  
LQ�:KLWH�3ODLQV��1HZ�<RUN��$W�3DFH��&DUL�FRPSOHWHG�FHUWL¿FDWHV�LQ�ERWK�(QYLURQPHQWDO�/DZ�DQG�,QWHUQDWLRQDO�/DZ�

&DUL�FRQWLQXHV�WR�KDYH�KHU�ERRWV�SODQWHG�¿UPO\�LQ�DJULFXOWXUH�DQG�HQMR\V�MXGJLQJ�OLYHVWRFN�VKRZV�DQG�WDNLQJ�SLFWXUHV�
of the livestock industry and rural life. She is the coowner of Rincker Cattle Co., a SimAngus operation in Shelbyville, 
Illinois, and is on the leadership board for National Cattlemen’s Beef Association’s Young Producers’ Council. She 
is the Past-President and Founding Member of New York Agri-Women and is a Director for the New York Simmental 
Association.
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Perhaps the most useful and widely recognized 
motivator of developing a professional network on 
LinkedIn is: job hunting. LinkedIn provides several 
methods of seeking and landing the ideal job. 
LinkedIn users can customize the route that best 
meets their searching needs, but as with all of tools 
on LinkedIn, navigating is made easy. 

Jobs Tab: 
The easiest way to begin job hunting is to the select 
WKH�³-RE´�WDE�ORFDWHG�RQ�WKH�WRS�RI�WKH�VFUHHQ��7KLV�
opens the job home page, where you can perform 
jobs searches, save jobs, post jobs and more. 
LinkedIn also lists several jobs that you may be 
interested in, depending on your industry. 

Recruiters and job seekers may be interested in 
upgrading their accounts to maximize potential 
results. There are three levels of escalating services 
which users may choose on a subscription basis. 
Once your account has been upgraded as a job 
seeker, your account is given the job seeker badge, 
to let recruiters know you actively engaged in seeking 
employment. 

LinkedIn users can continue to actively search 
WKURXJK�WKH�³-REV´�WDE��RU�WKH\�PD\�WU\�VHYHUDO�RWKHU�
routes as listed below. 

Groups: 
-RLQLQJ�JURXSV�LV�DQ�H[FHOOHQW�ZD\�WR�¿QG�MRE�
SRVWLQJV�VSHFL¿FDOO\�FDWHUHG�WR�\RXU�LQGXVWU\�DQG�
interests. There are several agriculture industry 
JURXSV�WKDW�DUH�H[FHOOHQW�IRU�¿QGLQJ�MREV�UHODWHG�
to the interests and career endeavors that are 
important to YPC members. I have found the following groups to credible, relevant, and timely at posting great 
job opportunities: Ag Careers, Agri Jobs, NCBA, UWRF Agricultural Marketing Communications Network (Search 
IRU�\RXU�VSHFL¿F�FROOHJH�SURJUDP���)RRG�0HJD�JURXS��0HDWLQJSODFH��DQG�PDQ\�RWKHUV��&RQVLGHU�MRLQLQJ�WKHVH�
groups, and actively monitor for updated discussions and job postings. You can also follow recruiters who post jobs, 
because you may be interested in receiving all of their updates. When you join these groups, it may also be a good 
idea to participate in conversations, as that may contribute to your chances of getting an interview. 

Job Hunting through LinkedIn 
by Jena Swanson
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Companies 
7KHUH�DUH�VHYHUDO�DJULFXOWXUDO�FRPSDQLHV�ZKR�FUHDWH�SUR¿OHV�RQ�/LQNHG,Q��DQG�FRQWLQXDOO\�PDNH�FDUHHU�SRVWLQJV��6WDUW�
by searching agricultural companies you are familiar with, once you locate potential employers, follow the company. 
You may also search by keyword, for instance, cattle, and a list of companies will appear. Many companies will have 
D�³&DUHHUV´�WDE��ZKLFK�LQFOXGHV�UHFHQWO\�SRVWHG�MREV��7KHVH�MREV�PD\�RQO\�EH�SRVWHG�ZLWKLQ�WKH�&RPSDQ\¶V�SUR¿OH��VR�
it’s important to check on the actual company, as it may not be listed in your Group’s job postings. LinkedIn will provide 
you with industry statistics on how you are connected to the company. This is where you can utilize your already 
JURZLQJ�SURIHVVLRQDO�QHWZRUN��&OLFN�RQ�WKH�¿UVW�GHJUHH�FRQQHFWLRQV�WR�VHH�ZKR�\RX�DOUHDG\�NQRZ�WKHUH��5HDFK�RXW�WR�
those individuals to develop potential references and interviews. The company method of job searching is targeted, yet 
extremely effective. 

Personal Connections 
LinkedIn makes connecting with past and current professional contacts tremendously simple, and rewarding. 
Whether you are seeking former colleagues, classmates or industry friends, grow your network through all routes 
SRVVLEOH��7KH�ODUJHU�\RXU�QHWZRUN�RI�TXDOL¿HG�DQG�FUHGLEOH�FRQWDFWV��WKH�JUHDWHU�\RXU�FKDQFHV�ZLOO�EH�RI�PDNLQJ�D�MRE�
VHHNLQJ�FRQQHFWLRQ��$V�\RX�DGG�QHZ�FRQQHFWLRQV��HQJDJH�ZLWK�WKH�FRQQHFWLRQ��DQG�IXOO\�UHDG�WKURXJK�WKHLU�SUR¿OH�
and connections. As with all networking, it’s who you know. Your connections may know of potential job postings 
either directly through a company or through another contact. It’s important that you stay engaged and actively seek 
introductions and meetings with your professional network. You never know when or where you will learn of the perfect 
FDUHHU�RSSRUWXQLW\��6WD\�FRQQHFWHG�WKURXJK�/LQNHG,Q��$QRWKHU�RSWLRQ�IRU�EHHI�SURGXFHUV�LV�WR�VHW�XS�\RXU�RZQ�FRPSDQ\�
page on LinkedIn. If you would like to feature your farm or ranch as a company on LinkedIn, select the Companies tab, 
DQG�WKHQ�FOLFN�RQ�WKH�³$GG�D�FRPSDQ\´�EXWWRQ�LQ�WKH�XSSHU�ULJKW�RI�WKH�SDJH�� 

Continued: Job Hunting through LinkedIn
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How Do You Network? 
by Jena Swanson

LinkedIn makes networking effortless. I like to think of LinkedIn as a virtual rolodex. Instead of gathering hundreds of business 
cards at industry meetings and events, keep track of your growing network in one easy to manage place. 

Here’s a real life scenario of building your network:

Attend your state cattlemen’s annual convention and meet an industry professional connection. After the meeting, conduct 
a search for the individual on LinkedIn. Once you ensure you have found the correct individual, send a connection request, 
DQG�PDNH�VXUH�WR�LQFOXGH�D�QRWH�H[SODLQLQJ�ZKHQ�\RX�PHW�WKLV�SHUVRQ��)RU�H[DPSOH��³,W�ZDV�JUHDW�WR�PHHW�\RX�DW�WKH�:,�
&DWWOHPHQ¶V�&RQYHQWLRQ�WKLV�ZHHN��,�HQMR\HG�RXU�GLVFXVVLRQ�RQ�FUHDWLQJ�DQ�<3&�FKDSWHU�LQ�:,��/RRNLQJ�IRUZDUG�WR�FRQQHFWLQJ�
ZLWK�\RX�´�

$IWHU�\RXU�UHTXHVW�KDV�EHHQ�DFFHSWHG��\RX¶OO�EH�DEOH�WR�IXOO\�YLHZ�WKH�SUR¿OH�RI�\RXU�QHZ�LQGXVWU\�FRQQHFWLRQ��%URZVH�WKURXJK�
WKHLU�JURXSV�DQG�DVVRFLDWLRQV��H[SHULHQFH��DQG�FRQQHFWLRQV��,W¶V�HDV\�WR�¿QG�VLPLODU�LQWHUHVWV�DQG�SHRSOH�\RX�PD\�DOUHDG\�
NQRZ��/LQNHG,Q�ZLOO�DOVR�VKRZ�\RX�JURXSV�DQG�FRQQHFWLRQV�\RX�VKDUH�ZLWK�\RXU�QHZ�FRQQHFWLRQ��/HW¶V�DVVXPH�\RX�¿QG�DQ�
individual you would like to network with that’s already connected to your new contact. This would be called a 2nd connection. 
,Q�RUGHU�WR�FRQQHFW�ZLWK�WKH��QG�FRQQHFWLRQ��FOLFN�RQ�³*HW�LQWURGXFHG�WKURXJK�D�FRQQHFWLRQ�´�7KLV�DOORZV�\RX�WR�JHW�LQWURGXFHG�
to a new person by leveraging your network. This is a great tool, as opposed to sending a connection request that may never 
be accepted. This is just one quick and easy example of how you can naturally build your network through LinkedIn. 

There are several other useful methods to network through LinkedIn. The most apparent is at the bottom of the home screen 
SDJH��/LQNHG,Q�SRSXODWHV�VHYHUDO�¿HOGV�FDOOHG�³5HFRQQHFW�ZLWK�FROOHDJXHV�DQG�FODVVPDWHV�´�7KHVH�ZLOO�DXWR�¿OO�ZLWK�DOO�\RXU�
previous employers and colleges. It is an extremely painless way to locate connections you may or may not know. 

In addition, groups and events are excellent places to locate industry contacts you may have lost communication with over 
WLPH��RU�PDNH�QHZ�SURIHVVLRQDO�FRQWDFWV��6HDUFK�WKURXJK�\RXU�LQGXVWU\�JURXSV�VXFK�DV�1&%$��DQG�¿QG�LQGLYLGXDOV�ZLWK�ZKRP�
your share similar interests.  

You can connect with these individuals 
solely because you are members of the 
same group. Events offer a way for you to 
indicate which upcoming industry events 
you will be attending. This allows your 
connections to be aware, and also for you 
to locate new individuals to network with. 

As you continue to develop your LinkedIn 
VNLOOV��\RX¶OO�¿QG�WKHUH�DUH�VHYHUDO�PHWKRGV�
for you to build and manage your network. 
Use the above routes as a starting point, 
and customize your networking to your 
liking. There is no perfect science for 
networking, but LinkedIn makes it trouble-
IUHH�
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The Messages feature on LinkedIn is an excellent way to contact your connections who are involved in the beef 
industry and have similar interests. Messages are convenient in that they allow you to contact a connection whose 
email address you may not have. This article will provide the young producer with tips on how to utilize messages 
on LinkedIn.

What are messages and where are they found? 
Messages are private conversations between you and one or more of your connections. This feature is very similar 
to your email carrier or the messages feature on Facebook. 

<RX�FDQ�DFFHVV�\RXU�0HVVDJHV�,QER[��ZKHUH�DOO�\RXU�PHVVDJHV�DUH�VWRUHG��E\�FOLFNLQJ�WKH�µ,QER[¶�LFRQ�RQ�WKH�
menu bar.

How do I send a message? 
To send a new message, click on the Inbox icon on your menu bar – in the next screen you will see a menu bar on 
WKH�OHIW�KDQG�VLGH��&OLFN�µ&RPSRVH�0HVVDJH¶

1H[W��W\SH�LQ�WKH�QDPH�RI�WKH�FRQQHFWLRQ�\RX¶G�OLNH�WR�VHQG�D�PHVVDJH��2U�\RX�FDQ�FOLFN�WKH�µ,1¶�LFRQ�WR�WKH�ULJKW�
RI�WKH�µ7R�¶�ER[�DQG�WKH�OLVW�RI�\RXU�FRQWDFWV�ZLOO�SRS�XS��6LPSO\�FKHFN�WKH�ER[�RI�WKH�SHRSOH�\RX¶G�OLNH�WR�VHQG�D�
PHVVDJH�WR�DQG�WKHQ�FOLFN�µ2.¶�

2QFH�\RX�DUH�VDWLV¿HG�ZLWK�\RXU�PHVVDJH��FOLFN�WKH�µ6HQG�0HVVDJH¶�LFRQ±�GRQH�

How do I look at old messages/conversations? 
(DV\��-XVW�FOLFN�RQ�WKH�µ6HQW¶�RU�µ$UFKLYHG¶�WDE�RQ�WKH�PHQX�EDU�RQ�WKH�OHIW�KDQG�VLGH�RI�WKH�VFUHHQ��$OO�RI�WKH�
messages you have sent, received and replied to will be saved for you.

$V�DQ�DGGHG�ERQXV��DOVR�XQGHU�WKH�µ,QER[¶�WDE��\RX�FDQ�YLHZ�LQYLWDWLRQV�IURP�SHRSOH�RQ�/LQNHG,Q��-XVW�FOLFN�RQ�WKH�
tab and based on your judgment, accept or decline the invitation. Remember, be careful of who you connect with – 
RQO\�DGG�SHRSOH�\RX�NQRZ�DQG�ZKR�\RX¶UH�VXUH�\RX�ZDQW�WR�DOORZ�DFFHVV�WR�\RXU�IXOO�SUR¿OH�

Utilizing the Messages Feature on LinkedIn 
by Brandi Buzzard
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LinkedIn Etiquette for Young Cattle Producers 
by Cari Rincker

/LQNHG,Q�FDQ�EH�D�SRZHUIXO�RQOLQH�QHWZRUNLQJ�VLWH�WR�FUHDWH�D�SURIHVVLRQDO�EUDQG�DQG�QHWZRUN�ZLWK�RWKHUV�LQ�\RXU�¿HOG��,W�LV�D�JUHDW�ZD\�
to advertise your farm, get a job in the agriculture industry, and build a professional network. However, if done incorrectly, your LinkedIn 
DFWLYLW\�FRXOG�KDUP�\RXU�SURIHVVLRQDO�UHSXWDWLRQ��7KH�SXUSRVH�RI�WKLV�DUWLFOH�LV�WR�EULHÀ\�GLVFXVV�WKH�'R¶V�DQG�'RQ¶WV�RI�/LQNHG,Q�HWLTXHWWH�

The Do’s 
'R�SXW�XS�D��FXUUHQW��SUR¿OH�SLFWXUH� A professionally done 
headshot is preferred, but not necessary. The photo should be a 
headshot and should look like you. Do feel free to use a photograph 
with a cowboy hat if you wear one at professional events.

'R�FRPSOHWH�\RXU�SUR¿OH��<RXU�SUR¿OH�WHOOV�\RXU�UHDGHUV�DERXW�
\RX�DQG�LV�D�GLUHFW�UHÀHFWLRQ�RI�\RXU�SURIHVVLRQDO�EUDQG��<RXU�
employment history should include no more than the last ten years. 
.HHS�\RXU�SUR¿OH�XS�WR�GDWH�DQG�GRQ¶W�OLQN�WR�ZHEVLWHV�WKDW�DUH�RXW�
of-date.

Do connect with people you know. Do link with people you know 
in real-life or have built an online relationship with. Don’t be afraid 
WR�FRQQHFW�ZLWK�\RXU�³UHDO�ZRUOG´�IULHQGV��$V�D�UXOH�RI�WKXPE��IHHO�
comfortable connecting to anybody that you would exchange a 
business card with. 

Do join groups that interest you. I suggest editing the email 
options for the groups (e.g., daily digests, individual emails, or no 
HPDLOV���0DQ\�SHRSOH�¿QG�GLVFXVVLRQ�JURXSV�WR�EH�DQ�H[FHOOHQW�
resource and networking opportunity.

Do link your Twitter account(s) to LinkedIn. However, don’t send 
all of your tweets to LinkedIn – be selective.

Do bring in your blog feed into LinkedIn. There are handy 
LinkedIn applications for several blog platforms (e.g., Wordpress, 
Typepad) that will automatically pull your blog feed into your stream.

Do recommend respected colleagues. When doing so, keep the 
recommendations professional. Recommend colleagues without 
expecting reciprocity. 

Do respond to LinkedIn emails like a typical email. People do 
used LinkedIn as a way to communicate with their professional 
contacts. Make sure to timely respond to these emails. Make sure to 
FKHFN�\RXU�HPDLO�VHWWLQJV�VR�HQVXUH�WLPHO\�QRWL¿FDWLRQ�RI�UHFHLSW�

Do download the LinkedIn application on your smartphone. 
Using the application makes it easy to manage your account and 
connection requests on the go. Some allow contact information to 
synch to the contacts on your phone.

Do spell-check and use proper grammar. Poor spelling and 
grammar can put you in a negative light. 

The Don’t’s 
Don’t become an invitation spammer. Don’t use the canned 
LinkedIn invitation if there is a chance that person will not 
remember you. Tell the potential connection where you met (e.g., 
NCBA Annual Convention and Trade Show, Illini Elite Private Treaty 
Sale) or how you know them (e.g., both members of the Young 
Producers’ Council or part of the #AgChat community on Twitter). 

Don’t post anything that you wouldn’t feel comfortable with 
your employer, client or customer seeing. Don’t be afraid to note 
personal information about yourself such as hobbies and interests – 
it gives you personality. However, make sure it gives depth to your 
professional image.

Don’t feel pressured to accept every invitation you receive. 
Beware of LinkedIn spammers. Only link to those people that you 
would like a professional connection to. Don’t be overly concerned 
about numbers.

Don’t confuse LinkedIn with other social networking websites. 
Use LinkedIn for what it is for – professional networking. LinkedIn is 
different than Twitter, Facebook, Quora, and YouTube.

Don’t ask people for recommendations that do not know 
you very well. Only reach out to people that know you and 
have something positive to say about you. Don’t make people 
feel obligated to give you a recommendation. And don’t take it 
personally if people do not wish to give you a recommendation.

Don’t overuse punctuation marks!!?! or curse &*$%#. It looks 
unprofessional. 

Don’t stalk people on LinkedIn. LinkedIn has a function that 
VKRZV�SHRSOH�ZKR�YLHZHG�WKHLU�SUR¿OH��/LQNHG,Q�LV�QRW�WKH�SODFH�WR�
secretly online stalk people on a daily basis. That is what Facebook 
and Twitter are for.

Don’t lie��0DNH�VXUH�WKH�LQIRUPDWLRQ�WKDW�\RX�SXW�RQ�\RXU�SUR¿OH�LV�
truthful. Lies always come back to bite you.

)RU�PRUH�LQIRUPDWLRQ��¿QG�PH�RQ�/LQNHG,Q�DW� 
http://www.linkedin.com/in/caririncker. 
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Q & A on LinkedIn 
by Jesse Bussard

,I�\RX¶YH�JRW�D�TXHVWLRQ��/LQNHG,Q¶V�³$QVZHUV´�DSSOLFDWLRQ�FDQ�SUREDEO\�DQVZHU�LW��/LQNHG,Q�$QVZHUV�LV�D�ZRQGHUIXO�UHVRXUFH�WR�VKDUH�
business knowledge. It allows users to ask questions and get fast answers from knowledgeable experts within your own network and 
other worldwide. It also allows you to showcase you own knowledge and expertise by answering questions for others.

Asking Questions? 
So how do you as a question on LinkedIn? It’s actually quite easy. You enter your question and select the appropriate category to 
place it under. Another handy feature allows you to also send you question by email to particular connections you think may be able 
to help so that they do not miss it.

Sidenote: Answers is not a place intended to recruit, advertise, or announce job searches. These questions are  
ÀDJJHG�DQG�UHPRYHG�

After asking a question it will appear in several key places:
Ŷ /LVWHG�XQGHU�WKH�³$QVZHUV�WDE´�
Ŷ 2Q�\RXU�SURILOH��
Ŷ 2Q�WKH�/LQNHG,Q�KRPHSDJH�RI�\RXU�FRQQHFWLRQV��DQG
Ŷ ,Q�HPDLO��LI�\RX�VHQW�\RXU�TXHVWLRQ�WR�VSHFLILF�FRQQHFWLRQV�

It is also possible to ask questions privately. If you opt to do this you question will not appear on the site and is instead delivered via 
PHVVDJH�WR�WKH�VSHFL¿F�FRQQHFWLRQV�\RX�FKRRVH�

2QH�RWKHU�WKLQJ�WR�QRWH�LV�ZLWK�WKH�³%DVLF´�SUR¿OH�RSWLRQ�XVHUV�DUH�OLPLWHG�WR�DVNLQJ����TXHVWLRQV�SHU�PRQWK�

Answering Questions 
8VLQJ�/LQNHG,Q�$QVZHUV�LV�D�JUHDW�ZD\�WR�VKRZFDVH�\RXU�NQRZOHGJH�DQG�LQWHUHVWV��$QVZHUV�\RX�SURYLGH�EHFRPH�SDUW�RI�\RXU�SUR¿OH�
and clearly demonstrate your expertise in a particular area to connections.

Questions to be answered can be found in many places on LinkedIn. When a question is posted by one of your connections a 
1HWZRUN�8SGDWH�LV�VKDUHG�RQ�\RXU�KRPH�SDJH��4XHVWLRQV�DOVR�DSSHDU�XQGHU�WKH�$QVZHUV�WDE�XQGHU�³1HZ�4XHVWLRQV�)URP�<RXU�
1HWZRUN´�DQG�DOVR�E\�FDWHJRU\��7KHUH�LV�DOVR�DQ�³$GYDQFHG�$QVZHUV�6HDUFK´�WDE�ZLWK�D�IHDWXUH�WKDW�DOORZV�XVHUV�WR�VHDUFK�IRU�
TXHVWLRQV�ZLWK�PRUH�VSHFL¿F�VHDUFK�FULWHULD�

Once you’ve chosen a question to answer you can click on it. This will bring up a new page with the question and display any 
DQVZHUV�WKDW�KDYH�DOUHDG\�EHHQ�VXEPLWWHG��<RXU�DQVZHU�ZLOO�DSSHDU�LQ�VHYHUDO�ORFDWLRQV��XQGHU�WKH�TXHVWLRQ�DQVZHUHG��DV�D�QHWZRUN�
XSGDWH�RQ�WKH�KRPHSDJHV�RI�\RXU�FRQQHFWLRQV��RQ�\RXU�SUR¿OH��DQG�LQ�DQ�HPDLO�WR�WKH�SHUVRQ�WKDW�DVNHG�WKH�TXHVWLRQ�

It is also possible to answer questions privately. Using this option, your answer does not appear on the site. It is instead sent by 
email to the individual that asked the question.

Expertise 
This is a feedback measure from your fellow users featured on the Answers application of LinkedIn. It allows your connections 
�TXHVWLRQHUV��WR�LQ�D�ZD\�³YRWH´�\RXU�DQVZHU�DV�WKH�EHVW��7KLV�JDLQV�\RX��WKH�DQVZHUHU��SRLQWV�RI�H[SHUWLVH�LQ�WKH�FDWHJRU\�RI�WKH�
question. The best way to build your Expertise rating is to answer questions in the areas you are most knowledgeable in. Experts in 
these categories are then recognized on LinkedIn. Basically, the more points you gain for your Expertise, the higher you appear on 
the Experts list.

Advanced Answers Search 
7KLV�IHDWXUH�DOORZV�\RX�WR�VHDUFK�WR�VHH�LI�\RXU�LQWHQGHG�TXHVWLRQ�KDV�DOUHDG\�EHHQ�DQVZHUHG��,W�XVHV�D�NH\ZRUG�VHDUFK�WR�¿QG�
similar questions others have asked in the past and allows you to see if any of the answers shown meet your needs.
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)RU�WKRVH�FDWWOH�SURGXFHUV�ZKR�DUH�DOUHDG\�XVLQJ�/LQNHG,Q�EXW�ZDQW�WR�³WDNH�LW�XS�D�QRWFK�´�,�VXJJHVW�
LPSOHPHQWLQJ�D�IHZ�VHOHFW�DSSOLFDWLRQV�IRU�\RXU�SUR¿OH��7KH�NH\�KHUH�LV�WR�XVH�DSSOLFDWLRQV�WKDW�FRPSOHPHQW�
your professional image. Below are some suggested applications to help enhance your brand:

1. Blog Link, TypePad, or Wordpress. 
If you have a farm or ranch blog, bringing in 
\RXU�EORJ�SRVWV�LQWR�\RXU�/LQNHG,Q�SUR¿OH�LV�
D�³PXVW�´��,W�LV�D�VLPSOH�SURFHVV�UHTXLULQJ�WKH�
user to download the correct blog application 
according to the platform and entering in the 
RSS feed. Professional contacts will stay  
up-to-date on blog posts and can easily 
review and share the entire post by clicking 
on the mini-feed. 

2. Events. The LinkedIn Events application 
is helpful for three reasons. First, it allows 
you to see what agriculture events others are 
attending. Perhaps you will learn about a cattle 
conference happening in your area that you 
would like to attend. Second, you can plan to 
meet other professional contacts if you see 
you are both attending the same event. Social 
media is a powerful marketing tool but it is 
important to take online relationships off-line. 
Perhaps you can make plan to have coffee 
with a contact you met via Twitter at the next 
National Cattlemen’s Beef Association Annual 
Convention and Trade Show. Third, LinkedIn 
Events is a great way to advertise events that 
you are hosting and want others to attend.
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3. TripIt. Similar to LinkedIn Events, TripIt not only lets 
you know whether a professional contact will be traveling 
to your area but keeps others privy on planned travel. This 
can be particularly useful if a person travels frequently and 
wants to make sure to connect with professional contacts 
in that area. 

4. Twitter. If you are on Twitter, you might 
consider pulling in your Twitter feed into your 
/LQNHG,Q�SUR¿OH��$V�D�FDYHDW��LI�\RX�WZHHW�
frequently, I would suggest only bringing in 
selected Tweets using the #in hashtag feature. 
Although frequent tweets are acceptable in 
Twitterverse, it creates too much noise for 
social media platforms such as LinkedIn and 
Facebook.

5. Box.Net. This third-party application is a useful 
way to share articles or presentations that you 
have worked on with your professional contacts. 
Others can easily view the document from your 
/LQNHG,Q�SUR¿OH��7R�LOOXVWUDWH��,�KDYH�GRZQORDGHG�
the other social media guides created by Young 
Producers’ Council.
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���$PD]RQ�5HDGLQJ�/LVW� This is a fun 
application to help share books that you are 
currently reading, have already read, or plan to 
read in the future. It may spark a conversation 
with a consumer on a food safety or animal 
welfare issue to allow an opportunity to be an 
³DJYRFDWH�´��)XUWKHUPRUH��LW�KHOSV�LOOXVWUDWH�WKDW�
you are keeping up on the relevant reading 
material for a particular industry. Additionally, 
the Amazon application recommends books 
that may be of interest.

7. Slideshare. If you use Power Point 
presentations then this may be the 
application for you. Slideshare provides a 
professional platform to share and review 
Power Point presentations.

8. JD Supra Legal Updates. This application 
is primarily used by attorneys but may be useful 
for non-lawyers as well. For example, you can 
provide your contacts with updates in certain 
industries including agriculture or enironmental 
law. Similar to Box.Net, JDSupra allows users 
to upload articles and forms.
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Final Thoughts
/LQNHG,Q�KDV�PRUSKHG�DQG�JURZQ�LQWR�D�³PXVW�XVH´�VRFLDO�PHGLD�SODWIRUP�
for young professionals. It’s a nice way to (1) showcase your talents 
and experience (2) build your professional network (3) build your online 
brand for your professional image, farm or business (4) keep up-to-date 
RQ�QHZV�DQG�HYHQWV�����¿QG�D�MRE�HPSOR\HH��RU�����REWDLQ�QHFHVVDU\�
information. LinkedIn should be broadly open to professional networks. 
Folks should feel comfortable connecting with anyone on Linkedin 
that they would exchange a business card with. YPC members should 
become familiar with LinkedIn and its business tools. 

*RRG�/XFN�
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9.Huddle Workspace. This application 
SURYLGHV�XVHUV�D�VHFXUH�¿OH�VKDULQJ�ORFDWLRQ��
This may be useful for cattle producers 
working on a project together and would like 
a secure place to exchange information.

There are many other applications that may be useful for your cattle operation or agri-business including, 
but not limited to, LinkedIn Company Buzz, Google Presentations, and LinkedIn Polls. I suggest taking 
some time with each of the applications and pick around two to four that work best to enhance your 
professional image. Too many applications create clutter in a very clean professional social media platform. 
$V�D�¿QDO�VXJJHVWLRQ��,�UHFRPPHQG�NHHSLQJ�\RXU�PRVW�LPSRUWDQW�LQIRUPDWLRQ�DW�WKH�WRS�RI�\RXU�SUR¿OH��H�J���
VXPPDU\�DQG�FRQWDFW�LQIRUPDWLRQ��DQG�PRYLQJ�WKH�DSSOLFDWLRQV�WRZDUGV�WKH�ERWWRP�RI�\RXU�SUR¿OH�


