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Google, | need an attorney.

At Google’s I/0 conference in San Francisco last week, they announced their plans to make internet
search a little more conversational. With a little inspiration from Star Trek, Google wants users to
search with casual verbal conversation.

Google Senior Vice President Amit Singhal said the search engine of the future will “answer,
converse and anticipate.”

The presentations at the conference involved Singhal searching for pizza by asking, “What’s the
nearest pizza place?” He then asked follow-up questions such as, “When does it close?” then “What’s
its phone number?”

Google Vice President Johanna Wright showed attendees a preview by asking Google to “Show me
things to do in Santa Cruz.” The search engine showed pictures, landmarks, and restaurants.

Like most early previews of Google products, this creates more questions than the company is willing
to publicly answer. But, based on the examples provided at the conference, here is how your clients
are going to find you:

“‘Google, | need an attorney.”
“I was hit by a cab driver while jogging.”
“Show me lawyers within 5 miles of my location.”

That looks very different from today’s queries which rely on terms such as “pedestrian accident
attorney” or “personal injury lawyer” or “San Francisco personal injury lawyer.”

Of course, this will not only change the way people find a lawyer after an accident.
Google will eventually have to serve listings to people that say:

“My autistic child is discriminated against at school.”
‘I need bankruptcy options.”

‘I have been arrested for DUI and need a lawyer.”
“‘How do | protect my family from estate taxes?”
“My client breached their contract.”

“A competitor is using our invention.”
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And that’s not all. Your website is going to have to be optimized for follow-up queries:
‘I need an attorney.”

- “Divorce.”

- — “We own a business and two houses.”

- — - “We have three children.”

-—-—"One s in college, two are in high school.”

Multilevel verbal search is going to completely change keyphrase research and website optimization.

Is your website ready to have a conversation?

Let’s Build a Bigger Law Firm™ Together
To learn more about lawyer websites, law firm marketing and legal marketing by visiting
SEO | Law Firm or call 1.800.728.5306.

VIEW OUR WEBSITE DESIGN PORTFOLIO

A video sampling of a selection of custom designs »
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(instructions included)
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What Color is Your Law Firm?
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A magazine for attorneys
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The Bigger Law Firm~

A (digital) magazine for attorneys

BLF digital subscriptions have arrived. If you like the Bigger Law Firm magazine, the only magazine
the convenience of reading on vour tablet on written by real law firm marketing specialists that is
the go (or at home), we understand. Now there helping lawyers build bigger law firms every day.
is a subscription option just for you. Get inside Pick the subscription plan that is right for you and
the minds of real legal marketing experts with subscribe online today.

www.biggerlawfirm.com

Subscribe Now For $1.00
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