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The Best Times of Day for Your Online Law Firm Marketing 
 
By Larry Bodine, a business development advisor with a 
nationwide practice.  He has helped 250+ law firms generate new 
revenue by devising strategies, conducting business development 
retreats and individually coaching attorneys. He can be reached at 
www.LarryBodine.com and 630.942.0977.

 

Yes, the time of day and the day of the week when you send your tweets, emails, 
Facebook updates and blog posts make a difference. According to social media 
scientist Dan Zarrella of Hubspot.com, the best times to upload your online law firm 
marketing are: 
 
1. Very early in the morning -- 5 AM to 7 AM is a great time to catch people's attention 
with Twitter, Facebook, email and blogs. 
 
2. Surprisingly, weekends are a good time to reach people. 
 
3. Time your activities to be seen in the Eastern Time zone, where most people in the 
country live and work. 
 
4. The more active you are, the better your traffic and response rates.  Frequency 
is good for all four media. 
 
Of course, there are corollaries.  Going into more detail, Zarrella said: 
 

• If you want to be re-tweeted, send your own tweets from 2-5 PM (all times 
are Eastern) and late in the week. 

• The more you tweet, the more followers you'll get.  But put some space 
between your tweets -- don't send 6 tweets in one minute. Spread them out. 

• On Facebook, most people "share" on weekends, because Facebook is 
blocked at most people's workplaces.  

• Articles published on Facebook at 10-11 AM get the most "shares." The 
second-best time is 7 PM. 

• The best time of day to send an email is 5-7 AM.  95% of people check their 
email early in the morning on workdays, and you'll get the most opens and 
clickthroughs then. 

• Experiment with sending emails on weekends, when open rates and 
clickthroughs are at their highest. The business world is offline then, and your 
message will get more attention. 

• Send special offers and messages to your newest email subscribers. Your 
newest subscribers are your best, because they remember your company and 
brand. 

• Regarding blogs, most people read them in the morning, and readership 
gradually tapers off toward the night time. 
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• The best time to get the most views of your blog posts is 10-11 AM. 

• Most blog comments are made from 7-10 AM on Friday, Saturday and Sunday. 

• Bloggers will get the most linkbacks from other bloggers if you update your 
blog from 6-7 AM. That is when other bloggers are up early, looking for source 
material. 

• If you can update your blog more than once a day, "you are way beyond 
anyone else in your industry," Zarrella said.  This is why news media blogs get 
the most traffic. 

• To get more readers, update your blog more frequently, regardless of how often 
you post new items. 

 
Thanks to our friends at JD Supra, we now know the best time of day to upload legal 
content to the online clearinghouse for attorney content. According to Adrian Lurssen, 
Communications Director in San Francisco: 
 

• Legal content prime time is from 1-5 PM Eastern Time. (Adrian posted the 
times using the Pacific time zone, but I believe it's better to target updates for the 
Eastern zone, where most of the people in the US live.) 

• Readership of JD Supra's Legal Updates on LinkedIn is 1-2 PM Eastern. 
This is two hours earlier than Facebook and Twitter.  JD Supra syndicates its 
content on a variety of social media. 

• Most visitors read uploaded legal content on JD Supra from 1-2 PM Eastern. 

• Tuesday and Wednesday are the most active days on JD Supra. 
 
"This tells us that our readers are most active during the professional workday.  Given 
the nature of the content (legal updates, commentary, analysis, articles, etc.), that 
makes perfect sense," Adrian writes. 
 
JD Supra lets you create an online portfolio of your articles, newsletters, alerts, court 
filings, and presentations in minutes. Then, it helps you get noticed by prospective 
clients, colleagues and the media. 
 

For more on this topic, call: 
Larry Bodine, Esq. 
Business Development Advisor 
Tel: 630.942.0977 
E-mail: Lbodine@LawMarketing.com 
Web: http://www.LarryBodine.com 
 
Assisting law firms for 20 years: 

• Training lawyers at firm retreats.   

• Coaching lawyers to develop their personal marketing plans.   

• Developing business development strategies.  

• Using technology to market a practice. 
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