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4.	 comScore:  Top 10 Need to Knows 
About Social Networking and Where It 
Is Headed

5.	 comScore:  2010 U.S. Digital Year in 
Review

6.	 comScore:  How Multi-Screen Con-
sumers Are Changing Media Dynamics
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8.	 comScore:  The Power of Like
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Press_Events/Presentations_White-
papers/2012/The_State_of_So-
cial_Media

10.	http://socialhabit.com/secure/wp-con-
tent/uploads/2012/07/The-Social-Hab-
it-2012-by-Edison-Research.pdf

The information provided herein does not constitute legal 
advice, and should not be acted upon; always obtain 
specific legal advice based on particular situations.  The 
views expressed herein shall not be attributed to Morrison 
& Foerster, its attorneys or clients.

Courtesy of Socially Aware, the social media 
law update.  Our blog is located at www.
sociallyawareblog.com.  You can also follow 
us on Twitter @MoFoSocMedia.  For a free 
subscription to our newsletter, please visit 
www.mofo.com/sociallyaware.  

Thanks to John Delaney, Nathan Salminen 
and Eunice Lee for their work in creating this 
infographic.
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* 17% figure represents multi-screen consumers who access content 
via 2 or more platforms (TV & Internet; TV & mobile; TV, Internet & 
mobile; or Internet & mobile).

* 10% was for a particular network, not an average.
** Average across 10 networks/network groups; 5-week study period.

http://online.wsj.com/article/SB10001424052970204653604577249341403742390.html
http://blog.nielsen.com/nielsenwire/mediauniverse/
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2012/How_Multi-Screen_Consumers_Are_Changing_Media_Dynamics
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2012/How_Multi-Screen_Consumers_Are_Changing_Media_Dynamics
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2011/The_Power_of_Like_How_Brands_Reach_and_Influence_Fans_Through_Social_Media_Marketing
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2012/The_State_of_Social_Media
http://blog.nielsen.com/nielsenwire/mediauniverse/
http://blog.nielsen.com/nielsenwire/mediauniverse/
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2012/The_State_of_Social_Media
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2012/The_State_of_Social_Media
http://socialhabit.com/secure/wp-content/uploads/2012/07/The-Social-Habit-2012-by-Edison-Research.pdf
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2012/How_Multi-Screen_Consumers_Are_Changing_Media_Dynamics
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2012/How_Multi-Screen_Consumers_Are_Changing_Media_Dynamics
http://blog.nielsen.com/nielsenwire/mediauniverse/
http://blog.nielsen.com/nielsenwire/mediauniverse/
http://www.sociallyawareblog.com/
http://online.wsj.com/article/SB10001424052970204653604577249341403742390.html
http://online.wsj.com/article/SB10001424052970204653604577249341403742390.html
http://online.wsj.com/article/SB10001424052970204653604577249341403742390.html
http://www.pcmag.com/article2/0,2817,2400895,00.asp
http://www.pcmag.com/article2/0,2817,2400895,00.asp
http://www.bls.gov/tus/#tables
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2011/it_is_a_social_world_top_10_need-to-knows_about_social_networking
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2011/it_is_a_social_world_top_10_need-to-knows_about_social_networking
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2011/it_is_a_social_world_top_10_need-to-knows_about_social_networking
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2011/2010_US_Digital_Year_in_Review
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2011/2010_US_Digital_Year_in_Review
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2012/How_Multi-Screen_Consumers_Are_Changing_Media_Dynamics
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2012/How_Multi-Screen_Consumers_Are_Changing_Media_Dynamics
http://blog.nielsen.com/nielsenwire/mediauniverse/
http://blog.nielsen.com/nielsenwire/mediauniverse/
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2011/The_Power_of_Like_How_Brands_Reach_and_Influence_Fans_Through_Social_Media_Marketing
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2012/The_State_of_Social_Media
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2012/The_State_of_Social_Media
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2012/The_State_of_Social_Media
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2012/The_State_of_Social_Media
http://socialhabit.com/secure/wp-content/uploads/2012/07/The-Social-Habit-2012-by-Edison-Research.pdf
http://socialhabit.com/secure/wp-content/uploads/2012/07/The-Social-Habit-2012-by-Edison-Research.pdf
http://socialhabit.com/secure/wp-content/uploads/2012/07/The-Social-Habit-2012-by-Edison-Research.pdf
http://www.sociallyawareblog.com/
http://www.sociallyawareblog.com/
http://twitter.com/MoFoSocMedia
http://twitter.com/MoFoSocMedia
http://www.mofo.com/sociallyaware/
http://www.pcmag.com/article2/0,2817,2400895,00.asp
http://www.bls.gov/tus/#tables
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2011/it_is_a_social_world_top_10_need-to-knows_about_social_networking
http://www.comscore.com/Press_Events/Presentations_Whitepapers/2011/2010_US_Digital_Year_in_Review
http://www.comscore.com/Insights/Presentations_and_Whitepapers/2012/How_Multi-Screen_Consumers_Are_Changing_Media_Dynamics

