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“Draconian” ideology is no fix for legal marketers

November 17th, 2009 by Kara
The Chief Executive of WPP, the world’s largest advertising holding company and now 4th
largest research firm, (coming in behind only Thomson-Reuters, Bloomberg and Nielson), has

taken a strong interest in the cost cutting by large marketers across the globe.

AdAge covered a recent Ad-Tech conference in New York, Martin Sorrell warned about the
long term results of today’s “draconian cuts” in marketing budgets.

Some of Mr. Sorrell’s key points:
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Personally, here’s my list of “marketing expense enhancements” over the last 2-months:

I look forward to hearing what you and your firms are up to.
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Another article you may be interested in reading:

Seizing the Opportunity of Recession Downtime with Social Media

Kara works with legal marketers to create a more clearly defined focus and distinctive business
strategy that will provide them with a competitive advantage for new business, higher reputation
recognition, and enhance their ability to attract, win, and retain the clients they really want.


http://karasmamedia.com/home/ceasing-opportunity-of-recession/

