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The M-dot Revolution is here. Has Your Law Firm Marketing Joined It? 
 
By Larry Bodine, a business development advisor with a nationwide 

practice.  He has helped 250+ law firms generate new revenue by devising 

strategies, conducting business development retreats and individually 

coaching attorneys. He can be reached at www.LarryBodine.com and 

630.942.0977.

 

82% of businesses plan to increase their spending on mobile phone marketing over the next 

year, according to a new research report, "Mobile Marketing: Plans, Trends and Measurability: 

What Do Marketers Think?" at http://bit.ly/lAs1Mn.  

 

Law firms are faced with a growing installed base of mobile devices among their clients. Clients 

use smart phones for email, the Web, texting, and even working on documents. In response, 

33% of businesses currently have a mobile strategy in place, and among those who don't they 

plan to have one within the next 12 months. Relationship marketing -- customer loyalty and 

retention -- is at the heart of the perceived benefits of mobile marketing. 

Mobile marketing involves: 

• Creating mobile-friendly websites 

• Apps for clients 

• Methods to conduct business with programs “in the cloud” using a smart phone. 

 

It’s called the M-dot revolution, because the URL of mobile friendly websites is usually 

“m.website.com.” 

The spark for the revolution is the new HTML5 web code standard which makes the browser the 

universal computing platform – not the operating system (such as Mac OS or Windows). It helps 

overcome the weak processors in smart phones so they can run tasks quickly. The average smart 

phone user now spends more than 11 hours a month using apps, according to a March 2011 study 

by Zokem. 

Many clients use smart phones to read news, which is accessible with an app or a browser, the 
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information is stored in the cloud, and billing information and preferences can be easily shared. 

CMOs will need to push their teams to develop compelling mobile-advertising strategies and 

create opportunities to use video more often. Who knows, maybe a law firm will develop a 

mobile app to monitor the purchasing activity of clients and offer them real-time, location-

specific legal solutions. 

You can see what your website looks like on a smart phone by visiting 

http://mobilesimulator.info.  

 

For more on this topic, call: 

Larry Bodine, Esq. 

Business Development Advisor 

Tel: 630.942.0977 

E-mail: Lbodine@LawMarketing.com 

Web: http://www.LarryBodine.com 

 

Assisting law firms for 20 years: 

• Training lawyers at firm retreats.   

• Coaching lawyers to develop their personal marketing plans.   

• Developing business development strategies.  

• Using technology to market a practice. 


