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FTC v. Met-RX USA, Inc.

Case: FTC v. Met-RX USA, Inc. (1999)
Subject Category: Federal agencies, FTC, Marketing
Agency Involved: Federal Trade Commission

Complaint Synopsis: Met-RX sold nutritional supplements, including a line of androgen supplements
under the brand name "Substrate Solutions." The products were advertised to increase strength and
muscle mass, and to be safe, produce no or minimal side effects, and did not pose the health and safety
risks of anabolic steroids. One of Met-RX's androgen supplements also included caffeine and ephedrine.
The FTC alleged that Met-RX had violated the FTC because they did not have a reasonable basis to
substantiate their representations about the lack of side effects, noting the effects of ephedrine.

Consent Details: Met-RX was permanently enjoined from making claims that their product is safe, has
minimal or no side effects, or the comparative or superior safety of a product without having competent
and reliable scientific evidence to substantiate their representation, and was required to include
warnings on products that contained androgen or ephedrine. Met-RX was also required to monitor their
resellers to ensure that the resellers were not making claims that Met-RX was prohibited from making.

Practical Importance to Business of MLM/Direct Sales/Direct Selling/Network Marketing/Party
Plan/Multilevel Marketing: Even claims that a health product does not produce certain effects must be
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substantiated by scientific evidence, including claims that a product is safer than an alternative, legal or
not.

FTC v. Met-RX USA, Inc., Civil Action No. SAC V-99-1407 (C.D. Calif. 1999): Met-RX sold nutritional
supplements, including a line of androgen supplements under the brand name "Substrate Solutions."

The products were advertised to increase strength and muscle mass, and to be safe, produce no or
minimal side effects, and did not pose the health and safety risks of anabolic steroids. The FTC alleged
that Met-RX had violated the FTC because they did not have a reasonable basis to substantiate their
representations.
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