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The media has been filled with stories the past few days

regarding new rules for credit cards. The following is a brief USA

2009

discussion of the new rules and what they may mean for direct
marketers and other retailers ("marketers").

. Recognized for Excellence in
The requirements that became mandatory on February 22, 2010, are

just part of an extensive overhaul of the rules relating to credit cards
and open-end credit. The Federal Reserve Board (the "FRB"), which Marketing and Media
issues Regulation Z, made substantial changes to the regulation in
January 2009 that were scheduled to take effect on July 1, 2010.
Congress, in the interim, adopted the Credit CARD Act in May 2009,
which included additional restrictions on credit cards and certain other
financial products, and became mandatory in stages, including on
February 22. Following adoption of the Credit CARD Act, the FRB
revised Regulation Z to modify the changes previously adopted, make
additional changes to reflect the Credit CARD Act, and add further
consumer protections to Regulation Z.
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The changes that became mandatory on February 22 primarily affect Nationally for Marketing and
credit cards, and have already had a major impact on the credit card Advertising
industry. Among other things, the ability of credit card issuers to

increase rates, add fees or otherwise change terms has been

substantially restricted. In anticipation of these restrictions, credit card THE BEST
issuers implemented significant changes to existing credit cards before L—'\“TERS
February 22, including closing or reducing credit limits on some S —
accounts and increasing rates and fees on others. These new rules %J\IERICJ&

only have a direct impact on marketers that issue their own credit

cards, in which case such marketers obviously will have taken the

necessary steps to comply with the law by February 22. The changes Practice leaders included
will have an indirect impact on all marketers, however, to the extent among the prestigious Best
that marketers count on payments being made by their customers Lawyers in the country
through bank credit cards, since bank credit cards have become harder

to obtain and more expensive. UPCOMING EVENTS

Additional changes to Regulation Z will take effect on July 1, 2010, and March 9-10, 2010
many of these changes apply to open-end credit generally and not just
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to credit cards. These changes impact on disclosures, such as
disclosures in credit agreements, billing statements and
advertisements, including advertising deferred-interest programs.
Accordingly, marketers who may finance the sale of their products and
services through revolving lines of credit offered by the marketers
(even if no marketer-issued credit card is involved) will need to take
steps to comply with these requirements by July 1, including modifying
data processing systems in order to generate compliant billing
statements.

On the other hand, the changes adopted to-date generally do not
impact on closed-end credit (that is, the payment for a purchase
through a series of installment payments not involving revolving

credit).

Manatt attorneys are working closely with credit card issuers in
modifying products and systems to comply with these rules. If you
have any questions regarding the rules, including with respect to open-
end credit, please do not hesitate to contact us.
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For additional information on this issue, contact:

Charles E. Washburn Mr. Washburn advises a broad range of
banks, savings associations, mortgage bankers, mortgage and
real estate related web sites, builders, direct marketers,
telecommunications companies and other entities regarding regulatory
matters.

Social Media Marketing
Summit

Speaker: Anthony DiResta
for more information

March 13, 2010

Supply Expo 2010

Topic: "Live from D.C.: It's
Make Your Claims Right!"
Speaker: lvan Wasserman
for more information

March 15-17, 2010
Practising Law Institute CLE
Program

Topic: "Counseling Clients in
the Entertainment Industry"
Speakers: Alan

Brunswick, Kenneth
Kaufman

New York, NY

PLI New York Center

for more information

March 18-19, 2010

Minority Corporate Counsel
Association

9th Annual CLE Expo 2010
Topic: "Green Litigation &
Corporate Sustainability
Programs: Beware the Trojan
Horse"

Speaker: Linda Goldstein
Chicago, IL

Chicago Marriott Downtown
for more information

April 14-15, 2010
American Conference
Institute

Advertising, eMarketing &
Promotions for the
Pharmaceutical Industry
Speaker: Linda Goldstein
Philadelphia, PA

The Union League

for more information

April 21-23, 2010

ABA Antitrust Law Spring
Conference

Topic: "Mock Trial 2010: A
Jury Review of Exclusionary
Conduct"

Speaker: Tom Morrison
Washington, DC

for more information

Newsletter Editors
Jeffrey S. Edelstein
Partner
jedelstein@manatt.com

212.790.4533



http://www.manatt.com/prints/printNewsletter.aspx?id=11042#top
http://www.manatt.com/CharlesWashburn.aspx
http://www.manatt.com/AnthonyDiResta.aspx
http://www.brighttalk.com/summit/smm
http://www.manatt.com/IvanWasserman.aspx
http://www.supplyexpo.com/supplyexpo10/Public/Calendar.aspx?SuperTrackId=&TrackId=&AssociationId=&DateId=&FormatId=&DurationId=&SpeakerId=1000869&SessionTypeId=&SubExpoId=&Keyword=&&SearchEvent
http://www.manatt.com/AlanBrunswick.aspx
http://www.manatt.com/AlanBrunswick.aspx
http://www.manatt.com/KennethKaufman.aspx
http://www.manatt.com/KennethKaufman.aspx
http://www.pli.edu/product/seminar_detail.asp?id=59888&t=wsr6_8lfml
http://www.manatt.com/LindaGoldstein.aspx
http://mcca.com/index.cfm?fuseaction=Page.viewPage&pageId=1610&parentID=472&nodeID=1
http://www.manatt.com/LindaGoldstein.aspx
http://www.americanconference.com/pharma_bio_lifescience/pharmaadvertising.htm
http://www.manatt.com/ThomasMorrison.aspx
http://www.abanet.org/antitrust/spring2010/bios.html
http://www.manatt.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=1831
mailto:jedelstein@manatt.com

Linda A. Goldstein
Partner
Igoldstein@manatt.com
212.790.4544

Terri J. Seligman
Partner
tseligman@manatt.com
212.790.4549

Our Practice

Whether you’re a multi-
national corporation, an ad
agency, a broadcast or
cable company, an e-
commerce business, or a
retailer with Internet-
driven promotional
strategies, you want a law
firm that understands ...
more

Practice Group Overview
Practice Group Members

Info, Resources & Links

Subscribe
Unsubscribe
Newsletter Disclaimer
Manatt.com

ATTORNEY ADVERTISING pursuant to New York DR 2-101(f)
Albany | Los Angeles | New York | Orange County | Palo Alto | Sacramento | San Francisco | Washington, D.C.

© 2010 Manatt, Phelps & Phillips, LLP. All rights reserved.



http://www.manatt.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=1975
mailto:lgoldstein@manatt.com
http://www.manatt.com/TerriSeligman.aspx
mailto:tseligman@manatt.com
http://www.manatt.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=1338
http://www.manatt.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=1338
http://www.manatt.com/Expertise.aspx?id=1338&search=true&paId=1338
http://www.manatt.com/subscribe.aspx
mailto:newsletters@manatt.com?subject=Unsubscribe%20AdvertisingLaw
http://www.manatt.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=7862
http://www.manatt.com/

