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Six Steps to Success

CONTEXT.

VISIBILITY. CONTENT.
AUDIENCE. NOISE. BUY-IN.




Don’t make ‘Social Media’ your goal.

JDSUPRA




VISIBILITY

Make visibility (professional visibility) your goal.

JDSUPRA



People who:

KNOW YOUR FIRM DON’T KNOW BUT SHOULD!
Queries on: Queries on:
your firm name news topics, business issues,

personal concerns, anything but

attorney names ,
y your firms and attorneys.

SOCIAL

follow you on Twitter share interesting content

connect with you on receive interesting content
LinkedIn

LIKE you on Facebook

discover relevant links &news

follow valuable sources

watch you on YouTube subscribe to feeds

read you via RSS : .
engage in conversations

ask questions

Visibility for whom when they’re doing what?
JDSUPRA



People who:
KNOW YOUR FIRM

Sands Anderson PC (@SandsAnderson) on Twitter
twitter com/sandsanderson - Cached
Sign up for Twitter to follow Sands And,
business, government and insurance.

BC dsAnd ). legal services for

Sands Andersen Wikioedia, the free encyclopedia
en.wikipedia.org/viki/Sands_Anderson - Cached

Sands Anderson PC is a Uniled States law firm based n Richmend, Virginia. Founded in
1842 in Richmond, Virginia the firm now has over 75 atterneys and 5...

Virginia Business Lawyers :: VA Business Law :: Sands Anderson
vabizlawyers.com/ - Cached

The trademark geeks lawyers at Sands Anderson have been debating how far a company
should go to “police” its trademarks. Entrepreneur Mediz {publisher of ...

Sands Anderson PC | Richmond, VA | Professional Portfolio on ...
www. jdsupra.comiprofile/SandsAndersonMarksandMiller/ - Cached

Read Sands Anderson PC's writings on JD Supra, where lawyers, law firms & legal
professionals post articles, commentary, alerts, court filings, decisions and ...

You've visited this page 2 times. Last visit: 2/24M10

Sands Anderson PC | LinkedIn

www.linkedin.com/company/sands-anderson-pc - Cached

Welcome to the comparny profile of Sands Andersen PC on Linkedn. Sands Anderson's
Virginia and North Carglina attorneys offer a comprehensive range of ...

Google

How does that look in practice?

DON’T KNOW BUT SHOULD!

SEARCH

SOCIAL

Patent Reform 2011: House Bill Coming to the Senate in September ...

WL yo.comp 1L /patent-reform-2011-compromia... - Cathed
Aug 3, 2011 - [Update 8/3/2011] In the immediate wake of the debt crisis ...

#*| Show more results from patentyo.com

Patent Reform 2011: ‘America Invents Act' Legal Analysis & Updates ...
scoop. jdsupra.comi2011/.. /patent-reform-2011-legal-analysk-updat... - Cached

Sep 8, 2011 - Collected legal anzlysis and news of the Patent Reform bill, as well as a ful
text copy of the America Invests Act, passed by the Senate/House ...

B You shared this

News for patent reform 2011

Leany halls Obama's signing patent reform law

CanadianBusiness.com - 7 hours ago

By AP | Septemnber 18, 2011 MONTPELIER, Vi. (AP) — Se. ... Barack Cbama the first
significant reform of America's patent laws since the early 1950s. ...

34 related articles

USW: America Invents Act Advocates Good Jobs, Patent Reform
Sacramento Bee - 821 related articles

IP Update: Patent Law Reform 2011 | News | Finnegan

www.finnegan.com/IPUpdatePatentLawReform2011/ - Cached
2 days ago — Finnegan tracks patent law reform, Patent Reform Act of 2011, passed by the
LS. Senate, with the updated title "America Invents Act.”

& Follow
Deborah Barron started a

discussion:
Uo business lawsuits hurt the +1
Califcrnia econamy?

Y Like

2 hours ago - Like - Add comment

£5 shareThis

JDSUPRA




People who:

KNOW YOUR FIRM DON’T KNOW BUT SHOULD!

Action Items: Action ltems:

Firm website Act like an editor/newsroom

Attorney profiles Create an editorial schedule

Blog(s) Create reader-centric content (blog
LinkedIn profile(s) posts, alerts, whitepapers)

LinkedIn Company profile Create shareable content

Facebook firm page Address needs of ideal audience
Twitter account Take your message to your readers
JD Supra portfolio Distribute your content (on your own
[YouTube channel] and third-party platforms)

Other. .. Listen. Learn. Engage. Follow up.

Checklist: A Roadmap to Search and Social Visibility

JDSUPRA



People who:
KNOW YOUR FIRM DON’T KNOW BUT SHOULD!

SEARCH

Content
Content Content

Content Content

SOCIAL

C)ntent

Content Content Content

Content Content

Content

What ties it all together?
JDSUPRA
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One-to-many AND one-to-one communications.
Social media do both well. Participate in both.

[These are tools for both broadcasting and networking.]

JDSUPRA



Make your content shareable Listen, learn, utilize
®

Dialogue &
Conversation betwe
others

Sharing between
others

n

Your own networking

l

Connect with peers & others

‘Engagement’ means more than you think

JDSUPRA
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Social Media Strategy Model

The whole idea of social media is not so much to promote yourself, per se,
but to:

Question, therefore, is: HOW to become part of OTHER social

networkers’ stories (i.e., the online dialog that swirls around news and
events)?

Do that by identifying those who are relevant to the audience you want to
influence and by enabling them with content that is:

And relax, because that's fundamentally still what you do best —

developing relationships by pitching really worthwhile and interesting
stories that are:

HELLERMAN BARETZ



Social Media How-To

1. -The web has radically transformed the way we get our news,
and every day, more and more people are relying on alternate online sources (websites, blogs,
social networking sites, etc.) to obtain information.

2. - If you're going to do social media, do it correctly and be strategic-or you'll
sell yourself short, so target the right bloggers, Twitters, and other outlets that are relevant to

YyOur purpose.

3. - Give bloggers and others a rich array of information by offering other
experts' to speak to; give links to other compelling websites, articles, and related graphics, etc.

4, - Contact your targets and share the credible, compelling, creative content you've
put together.
5. - This is the key. Once the story appears, what do you do with it? Share it with other

bloggers and other outlets. Get them to pull it apart and re-report it.

6. - Make contact with the original outlet and let them know everything you did to
promote their work. By showing the value you added they'll want to work with you again.

HELLERMAN BARETZ



Law Firm Media | seetier Senere 29
Professionals (LFMP) / ~ i s o '}) -
Hellerman Baretz Law Firm Media Professionals Salary Survey

FEATURES

agencies and firms that have budgeted for social media? Learn the
answers to these and other questions from the LEMP/HBC Salary Survey B
available now

. . - The Results Are In!
Communications (HBC) Law Firm Media Professionals I

We teamed with the Law Firm Media Professionals (LFMP) to conduct our
Compensation Survey LFP Bard Mrnbars | Past Speakers | Aricls | News and v | Contact Us | Job Postings | Phota Albur | Home seronals rekas Do they db beter gt e tht use Corsce £

Insights from the LMA Conference

News and Upcoming Events

How do you create a Chambers submission that will blow your
Law Firm Media Professianals (LFMP) is a national association of in-house and
outside media and marketing professionals dedicated to improving how they deliver

2 0 1 0 public: relations and communications seices to the outstanding law firns they serve LFMP/HBC Compensation Survey Results e e e e o
are now available! can help you be a better marketer. Check out the videos here
LFMP was formed in New York City in 2002 by two in-house p.r. pros, Joshua M. —_—
Peck and Dara McQuillan, who observed that there was no steady place to mest with . Thanks for checking out this inaugural issue of Sound Bites, the =
cther specialists in legal media relations and discuss the issues and challenges Teaming up for this inaugural survey, LFMP and Hellerman_ newsletter. We hope you e our new webs te and that it becomes a
Unique to this area o legal marketing. The primary objective of the graup is to provide Baretz Communications proudly announce the release of their useful resource for you.

‘CHECK OUT HBCS *C00L
COACHING" SEMINARS

members with a farum to exchange ideas, experiences and information on a wide their Compensation Salary Survey results, available in full here.

Sincerely,
varisty of communications and media issues, sometimes with members of the press

The HBC Team

Partner Website
HELLERMAN BARETS LFp E-Newsletter

Original Product Blog Third Party Blog

HELLERMAN BARETZ Howhluch Do Law Fith Mea Pros Make? HBCS salary suney wi LFMP gets great
shoutout by Martingale - iy com2c763i

Fom Tt iy 12,2010 8 vrtpm

PRSI <NOWLEDGE m SEARCH 1

& Printerfriendly version

Turning Expertise into Opportunity

tw'hker Home Profile Find People Settings Help Sign out ABOUTHBC  CAPABLITES

. KNOWLEDGE SALARY SURVEY FOR LAW FIRM MEDIA PROS - ARCHIVES
The results are in for the 2010 somaes FEsTEARER P — > How Much Do Law Firm Media Professionals Make and
LFMP/HBC salary survey for law firm In the News © fentz00 ) What Social Networks Do They Use?
ry Y Foaiume B < hanzo0 ) b9 WIKE WINTZ en WAY 11, 2010 - 0 COMMENTS
media pros! Check it out m T Fanayane) I» MARTINDALE -HUBBELL CONNECTED
. * January 2010 (1)
. 1 \ « Decemter 2009 (4) Do any of these titles describe 3 position
}’}Ej{?jj;éé}}ﬁyurlvCom/ngupvp a studies. + November 2009 (5) held by someone at your law firm?

“The average sy amang i respondens vas §117.590 65
Fetuested by 1 person Feply - Retweet 1% 53 ntreceive a year-end bonus - oemmerEm ) = Public Relations

~ 645% el e 2010 s3ary il be e same 3 2009 sary + Seplmer 2009 3) = Communications
HellermanBaretz Sign up for v‘m“f;:g ochl med, = Media Relations
Sound Bites @ !
Hellerman Baretz our emeil nevaletior oo . TAGS In a recent blog post by Bob Ambrog, he
‘d 5 }—‘” ————TL LT LR LT Blogging HBC Laeral gives a areat averview of a survey
TS orEmail Newsstes vou can i Tags: Blogging, HEC, LawFir Madel, Markeling, Public Felaions, Social media,PRand Hires Law Firm Model published by Hellerman Baretz
Marketing St Trainin, Nt Communications, which analyzes Law Firm
A Wedia Profe ssionals C"LEMP"]
h ©2010 Twitter AboutlUs Contset Blog Ststuz Geodies APl Business Help Jobs Terms Privacy compensation and practices, The survey
=y ~~y oy found some really interesting conclusions,
—— 4 ) LRI

and even weighed in on the importance of Martindale-Hubbell Connected

Twitter
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ENATIONAL LAW REVIEW Fellfcis e Tuller

Turning Expertise into Opportunity

rily Wiitte

SIGN UP FO
QUICK LINKS BANKING | HEALTH CARE | IP LAW | INSURANCE | LABOR & EMPLOYMENT | LITIGATION | MEDIA LAW | REAL ESTATE | TAX

CEICIZER ) X-Ray Vision and the Law Firm FOLLOW ME ON Ewsitkor

ABOUTHBC  CAPABLITES  SUCCES!
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& Printer-friendry version

KNOWLEDGE X-RAY VISION AND THE LAW FIRM ARCHIVES
Adicl By,
What is Public Relstions
Werthte 3 Law Firm? dehmHielicrman SEARCH OUR DATABASE SoundBites  Way2010 (1)
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Tips for Geting Your webste e
e emO AL Gkl O TIWWSTIPpYr st on: Wadnssdsy, May 6, 2010 Featured In August of 1975, utside the ABA conventon in New York, an Upstart purnalistamed Steve Bril ¢ March 2000 ()

L @fies Manasement Could be found handing out fee sam e fssues of an experimental publcation. He had lunched it + Frbruary 2010 (2)
Building an Expert Reputation Al Fasaral onhie hunch trat here was an sppetie for news 2bout hie clubby, closed-offwerld of atareys « January 2010 (1)
the Fower of the Pen / + Fintesiend
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Keyooard

and their law frms. The publication was called The American Lany ermagazine, and Bril's hunch
# Email this Aicle

« December 2008 (4
Search Case Studies: was dead on “
* bownload FOF Seamh case studies + Nowember 2008 {5)
Reputation Management *Replints & Parmissions
during a Reputation Crisis Lastysar, Bril refated e story of The Amertoan Lawyers humbls beginnings in an inter vew wih « Oclober 2008 (5)
In August of 1978, outside the 4B/ convertion in New Vork, an upstart journalst

Dawvid Lat, the managing editor of the widly popuiar legal aossip site Above tie Law. Those two
Communication Is the Keyto
Avoiding e-Disoowery Fitfalls

men stand as bookends on a three-decare period in which law firms have gone from faceless

« September 2009 (3)
named Steve Bril ool be found handing out free sample issues af an experimertal
publication. He bt launched ft on the Runch that there was an appette for news
EREED abiout the clubby, closed-off world of atormeys and their law fims. The publication

Aerangemerts: Risk Sharing was called The American Lawyer magazine, and Bril's hunch was dead on
Requires A Sirong

Sign up for
Sound Bites @
our email newsletter

institutions distinguished orly by variations in the grain on their embossed stafionery to enties

that, wilingly or not, are now dissected, commented on, and analyzed rom every possible angle.

Bril and Lat have been the purnalistic doctors, you could say, sublecting America's fw frms 1o an TAGS
" tense xray.
GEIEEID Last vear, Enil related the story of The American Lawye/s humble heginrings in an " i
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g Hext Speaking Engagement: 2418/2011 -
. Social Media and the First Amendment TED
e (Sponsared by the Macomb County Bar)

Discussion on the law of social & emerging media.

MORALS CLAUSES, SPOKESPEOPLE, AND
SOCIAL MEDIA

SEFTEMEER i3, 2044 IM S0CIAL MEDIA, SPORTE WITH 3 COMMENTS

hen big brands sign endorsement deals with professional athletes and other
W celebrities, the endorsement contract typically include a “morals clanse.” Thislets
the company terminate the deal immediataly if the spokasperson does somathing to sully their
publizimage. These clauses are usually vary broad, vaguely worded (with phrases like
“coandal” and “public disraputa™, and give [...]

Continue Reading... Wassorm.com is written by Brian D, Wassom.
About | Speaking | Terms of Use

TOFPICS

POSTING VIDEOS OF POLICE ON YOUTUBE: Augmented Reality (19
PROTECTED BY THE FIRST AMENDMENT? Ediaion o

SEPTEMEEER b, =011 IF JOUWERNALISM, SOCIAL MEDIL WITH o COMMENTS

Employment (&)

nits Aug. 26, zo11 opinicn Glik v. Cunniffe, the LS. Court of Appsals for the First Circuit
I became the latest court to rule that the First Amendment allows citizens to racord police IF ()

officers acting in the line of duty. Of course, people have baen recording cops since at least

1591, when Georgs Holliday's video [...] L

Continue Reading... Litigation Procedurs (7)

Social Media (=1)
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Profile

Brian Wassom

@hdwassom Detroit, M)

IP/Media Attorney, and author of Wassom.com (re Social
& Bmerging Media Law), featuring Augmented Legality,
the first reqular publication devoted to AR law.
http:fwassom. com

Edit your profile —

Tweets  Favarites  Following  Followers  Lists =

bdwassom BrianWassom
An Augmented Reality Arcade Game That's a Car http fow Iy
fBETRM

S hours ago

bdwassom BrianWassom

torals Clauses, Spokespeople, and Social Media | new post on
Wassom.com wassom.comimaorals-clauses. ..

23 hours ago

bdwassom Brianwaszom
Augmented Reality Kills The QR Code Star hitp:ifowr [ywBET GF
13 =ep

bdwassom BriznwWassom

Judge: Video Game Maker EA Can Use NCAA Players' Likenesses
For Free paidcontent orgfarticle/419-ju. .. via @paidContent

12 Sep

bdwassom Brizrnwassom
Go Green with Augmented Reality hitp: Fow /BETOW
12 Zep

bdwassom Briznwaszom
AR Garmes You Need To Try http:fow hy/BETMNK
H5ep

bdwassom BrizrWassom
Wyell deserved! RT ijuhnke Wootl CHM is going to do a special
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ere’ Guide
T0SOCIAL MEDIA

Compare soclal media sttes and services to quickly discover optimal
tactlcs for reaching buyers of legal services at the critical stages of

the buyer’s and seller’s process.,

werr e (Roougthr] (At (Consderstion] [eladton]
Lawsonre o (Espraure] [ermunicatien] [Conncctan)] (Promotien]

Thiz guide i grovided b Lo Gravcty LLE o5 an esarview and eomparisen
tool. & i= not meont to be comprahensive. Thers are mamy ether fine
sites and services that lawyers and low firms might consider. These are
just o fiew of our favorites and have proven thelr worth to hundreds

of legal professionals over the recent past years. We de net endorse nor
recieve compensiiien from oy site or service mentoned in this guide.

Social media continues to evolve. Please contact us Tor updates or help
with yvour seciel media stroiegs.

Joyne Hovorre ot jin@élosgravity.com or 786-208-9108.
@jaynenavarre on Twitter or linkedin, comdin/jnynenavarne

Planse visit our blog at virbualmaerketingofficer.com for inspiration
and proctical tipe on sodal media and more...

v Lnevgrow o com
© 2011 Law Gravity LLC
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Jayne Navarre | jIn@lawgravity.com | 786.208.9108

Adrian Lurssen | adrian@jdsupra.com |

John Hellerman | jhellerman@hellermanbaretz.com
202.274.4762

Brian Wassom | bwassom@honigman.com




