Coming soon: Scanner Codes on Law Firm Business Cards

By Larry Bodine, a business development advisor with a
nationwide practice. He has helped 250+ law firms generate new
revenue by devising strategies, conducting business development
retreats and individually coaching attorneys. He can be reached at
www.LarryBodine.com and 630.942.0977.

You've seen the scanner codes on supermarket items, airline tickets and computer
gear. They are bar codes, which contain computer coded information. When read by a
scanner or smart phone, the code will produce information like product reviews, in-store
availability and price comparisons.

| talked to a chief marketing officer in New
York, and his firm is going to put them on the
back of their business cards.

This will allow a person with an iPhone or
Droid smart phone to take a picture of the
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This technological advance hopefully will mean the end to glossy, printed brochures. No
longer will a lawyer tote the expensive brochures and inserts to a potential client, who
will have to find a storage place for the (often) oddly-shaped brochure. Instead, the
recipient will just read the scanner code with their PDA.

It reminds me of the old days when people with Palm Pilots could beam their business
cards to each other. This is just as cool and as much fun.

For more on this topic, call:
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Assisting law firms for 20 years:
e Training lawyers at firm retreats.
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e Coaching lawyers to develop their personal marketing plans.
e Developing business development strategies.
e Using technology to market a practice.
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