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By Margaret Grisdela 
 

Is social media marketing on your list of things to do? Chances are your answer is “yes!”  
 

In the daily hustle and bustle of court deadlines, filing briefs and motions, meeting with clients, and 

managing your practice, however, it’s easy to understand why social media keeps getting pushed off to 

the future.  

 

This article outlines how to create and implement a social media marketing plan that will increase your 

law firm’s Internet marketing visibility. You will learn how to develop and leverage your firm’s 

customized content to populate a broad range of social media outlets.  

 

Let’s start with a definition of “social media.” Broadly speaking, social media refers to a class of Internet 

and mobile-based tools for online networking, collaboration, and information sharing among web-based 

communities. Common social media applications include LinkedIn, Facebook, Twitter, and blogs.  

 

Getting Started With Social Media 

 

It is very easy to launch a social media campaign, but difficult to maintain momentum.  

 

Start strategically by creating a 12-month editorial calendar. Let’s say you have a full-service law firm, 

encompassing many different practice areas. Pick one topic for each month.  

 

Topics for the first three months of a quarter could be: 1) business law; 2) real estate; and 3) intellectual 

property. Next, break each monthly topic down into four weekly supporting articles. For example, 

business law topics could be: a) forms of incorporation; b) partnership agreements; c) employment 

agreements; and d) joint ventures.  

 

Now that you have your calendar, you can start to write your articles in advance. Of course, the schedule 

can be interrupted or supplemented as needed to reflect breaking news.  

 

Leverage your Social Media News Feed 
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Social Media Success Strategies 

 

Select one primary point of publication for your social 

media news feed. A blog can work well for this purpose.  

 

As a starting base, make sure all your social media 

accounts are properly set up and populated with a 

description of your law firm. 
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Plan to publish one main article from your editorial calendar to your blog every week. It is fairly easy to 

use free services like HootSuite to then automatically transmit your blog posts to your Twitter, Facebook, 

and LinkedIn accounts.  

 

By leveraging your custom blog articles, you can easily extend your reach to multiple social media 

outlets.  

 

Select a Social Media Manager 
 

A key factor in social media success is to put someone in charge of your campaign. Lawyers should be 

practicing law, so even the best laid plans for an attorney to manage the Internet marketing will quickly 

fall to the wayside in the face of court and client demands.  

 

Monitor Social Media Feedback 
 

Social media is interactive, meaning that prospects and followers will comment on your posts and 

otherwise interact with your material. Prompt responses will make a favorable impression on your 

audience.   

 

Remember, never stop marketing! The author invites your questions and comments.  

 

 

 

 

 

 

 

 

Legal Expert Connections is a national legal marketing agency serving attorneys and experts. Your 

business development is our #1 priority; we put attorneys and experts in the path of prospects who are 

actively looking for your services. Let us help you attract qualified leads through thought leader and 

Internet marketing campaigns. 

 

Our services, all designed to position you as a legal expert, include article placement, speaking 

engagements, publicity (PR), search engine marketing, law firm brochures, and more. Some services are 

available on a pay-for-performance basis (see www.PayForPerformancePR.com).  
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We Wrote the Book on Legal Marketing 

 

Courting Your Clients: The Essential Guide to Legal Marketing 

 

Only $24.95 plus shipping 
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