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About Larry Bodine, Esq.

• Business Development Advisor for 20 years
• Assisted 250+ law firms get more business
• Former Marketing Director at Sidley Austin
• Practiced law as a litigator

630.942.0977
Lbodine@LawMarketing.com

www.LawMarketing.com
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A fresh look at Avvo.com

• A top destination for consumer clients
• Reasons lawyers hate & love Avvo
• How to get a 10 rating
• Marketing tips for using Avvo
• Dealing with negative information
• My magic marketing multiplication formula
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A top destination for clients
• Avvo beats Findlaw & is just behind Martindale-Hubbell 

for traffic (chart is an estimate)
• Presents way more info than Findlaw or M-H
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Reasons Lawyers Hate Avvo
Born in controversy in 2007

• Yet ABA Commission on Ethics 20/20 says “no change” needed in April 
27, 2011 draft report. http://bit.ly/j8nBbT

• Bar associations, lawyer disciplinary counsel and consumer rights 
organizations, find no consumer harm stemming from lawyer ratings.

The numerical rating
• Yet lawyers with a “10” issue press releases

Lack of total control
• You can’t delete your profile.
• You can decline endorsements and 

can challenge a bad client review
It lists bar sanctions

• Public information
• Like Yelp, Angie’s List, Google Local, Yellowpages.com
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Reasons Lawyers Love Avvo
• 2 million unique visitors per month
• Delivers 160,000 contacts from consumers

per month
• It’s free – you can’t be the return-on-investment
• It’s a social medium: answer client questions
• It’s a great marketing vehicle: publish 

documents and videos, request ratings from happy clients and 
endorsements from friendly lawyers 

• Free online marketing webinars for lawyers
• Avvocating Conference 2011, May 19-20, 2011, Orlando, FL
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Reasons Lawyers Love Avvo
70,000 profiles from lawyers in every state
I just landed a 6-figure case and will be on ABC News in their 
lead story! Thanks Avvo.

- Tony Colleluori, Criminal Defense Lawyer, New York
I'm not yet convinced of what my LinkedIn profile can do. 
Twitter drives traffic to my blog. Avvo generates business.
- Harold Goldner, Employment Lawyer, Pennsylvania
Avvo represents the best return on advertising dollars I have 
had in my twenty years of practice! I have gotten calls and have 
turned the calls into paying clients!
- Cassandra Savoy, Divorce Attorney, New Jersey 
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Getting found online
• 82 % of people using local search follow up their research with 

offline action - comScore Networks

• Avvo is very good at SEO – your profile will be on Google page 1
• A great source of consumer clients
• Your profile already exists. “Claim” it and beef it up.

• You don’t have to like Avvo to benefit from it.
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Education Prior jobs 99 Practice areas
Seminars & Articles Awards Associations
Languages Photo – profile w/pix is 6x 

more likely to be clicked
Cash, Check, Credit 
Card 



What the consumer seesSlide 9 
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How to get a 10 Rating
• It’s a mathematical résumé score

• Create an impressive résumé
• Formula is secret

• Like Google’s search algorithm
• Subjective factors like personality and 

communication style cannot be measured 
• Doesn’t evaluate a lawyer’s actual knowledge of the law
• Doesn’t measure past performance
• Client reviews do not affect your numerical rating
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How to get a 10 rating
• Lawyer endorsements do matter
• The more info you add to your profile, the better.
• Info on your website and elsewhere do matter
• An “AV” rating helps
• Getting awards and professional achievements  – any 3rd party 

recognition – matters
• Being an officer or leader in a bar or other association matters
• Getting published matters
• Years in practice matter
• Disciplinary action (not a mere complaint) really matters
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Answer 
Questions
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• Q&A forum gets 50,000 
visitors per month

• 300,000 questions have 
been answered

• Don’t say “You need a 
lawyer, call me.”



Answer 
Questions
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• Get more points for answering a 
question quickly

• Point value declines over time
• Most prolific lawyers get on the 

leader board – changed weekly
• Like a free ad
• Avvo sends frequent contributors 

interview requests from the press
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Create a 
Legal Guide

• Visitors can research 757 
legal topics

• 33,000 Guides online now
• Post answers for your top 

10 questions.
• Drives traffic to your profile
• Write them as FAQs and 

include a disclaimer
• Three templates to choose 

from
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Ask for Lawyer Endorsements

Ask your colleagues, 
classmates & friends.

No “log rolling”: don’t ask 
people in your own firm or 
people you don’t know

Impresses clients.

Remember, Lawyer 
endorsements do count in your 
number rating.
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Ask for Client Testimonials*
* If permitted under 
your ethics rules.

This is what clients 
read

Ask clients for whom 
you’ve gotten a good 
result.

Use Client Rating 
Request form, just like 
lawyer endorsement 
form.
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Put an Avvo Badge on Website
Put the badge graphic 
on your blog or web 
page – show off your 
good ranking.

Link it to your Avvo 
profile for potential 
clients.
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Automatically show your Activity 
Set your site up to automatically 
broadcast all of your activity on Avvo.

Go to Dashboard and choose 
“syndicate your ratings & 
contributions.”

• Just add a piece of code to your 
website

Automatically share activity to your 
Facebook and Twitter account when 
you get an endorsement or get a 
good review (4 stars or higher) 
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Avvo Pro - $50/month

Slide 19

What Lawyers Need to Know About Avvo.com
Larry Bodine

www.ExecSense.com  © ExecSense, Inc.

• First month free
• 30-day breakdown of how many 
people saw your Avvo profile
• See the % of visitors who searched for 
an attorney by your practice area & 
location and saw one of your pages.
• Create custom introductions for your 
profile for each of your practice areas
• Customize your contact preferences 
• Service is free to advertisers



Tipoffs from 
RealPractice
Free iPhone app

Be notified by email or text

Set up reminders

Create auto-response

http://info.realpractice.com/avvo 
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Dealing with negative info
• You can explain a bar action in your profile

• If the bar action changes, Avvo will
update your profile

• Bad client review
• Each review read by a human

• 25%-33% of reviews are rejected
• You can flag it as inappropriate & challenge it
• Be responsive to the reviewer, invited them to call & discuss, 

turn them from an angry to a positive commenter and they’ll 
edit their review.

• You can decline a negative lawyer endorsement
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Magic Multiplication Marketing
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Additional Documents
Three Things Business Clients Look for on Law Firm Websites 
www.youtube.com/watch?v=8GsfOeGrvvE
Avoid These Five Typical Blogging Mistakes
http://bit.ly/lMbiYd
Turning Your Bio into a Magnet for Business
http://bit.ly/lp7bnN
How to Make the Most of LinkedIn  - http://bit.ly/jQQsGI
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Questions 

Larry Bodine, Esq.
630.942.0977

Lbodine@LawMarketing.com
www.LawMarketing.com
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