Arnold & Porter Creates an iPhone App
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Arnold & Porter is the first AmLaw 100 law firm to publish an iPhone app, pioneering into new
areas of marketing with technology. The firm publishes the Consumer Advertising Law Blog,
which provides commentary and news on emerging legal issues in consumer marketing,
advertising and promotional activities. The iPhone application takes the content from the blog
and makes it more easily accessible with an iPhone. Additional features are included, such as:

e Offline access to the blog's postings. Consumer Advertising
) C Law Blog

e Saving “favorite” articles for viewing
on or offline Menu Labeling - Too Much Information
Just Before Thanksgiving? >
MNovember 25, 2009

e An easy sharing of articles via Email,
Facebook or Twitter “MNo Surprises” Gift Cards

¢ Viewing of web content without MNovember
leaving the application.

“Free!”, "Money Back Guarantee!”

Claims Cost VOIP Provider >
To distribute the blog’s content as widely as ovembar 23, 2009

possible to cu.rrent.anle potent cllients and FDA Public He Stilon of

readers, the firm distributes versions of blog FDA-Regulated Products Using the Inte... >
postings via RSS feed, Twitter, and Kindle. In .o 26 2000

addition, Arnold & Porter publishes a
Consumer Products Marketing Newsletter.
That newsletter contains blog content as well
as additional features for those clients and
readers who prefer that format (printed or
not).
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"The iPhone app provides clients and ~, =
interested readers a unique way to access el
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the high-quality reporting and analysis
created by our multi-disciplinary consumer protection and advertising practice group," said Neil
Rosenbaum, New Business Opportunities Manager for the firm in Washington, D.C.
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The idea for the blog was an extension of that approach. The blog editors and Rosenbaum
discussed the concept of creating the mobile application in connection with the blog.

Why create an iPhone app?

There were three main reasons why Arnold & Porter developed its first iPhone application for
its Consumer Advertising Law Blog:

(1) "The firm constantly thinks about ways to reach out to clients and readers in ways that will
be convenient to them. We thought it was important that our blog content be easily accessible
on a platform being used increasingly by our business clients and blog readers," Rosenbaum
said.

(2) As a firm with a significant consumer protection and advertising practice, the team felt that
it would be important to mirror what many of their clients are already doing -- creating their
own iPhone apps.

(3) "With the growth of smart phones, Arnold & Porter felt that it was important to take this
modest step to begin understanding mobile . srer = 9:090 AM =
phones as a platform to reach out to and

interact with our clients or others," Articles
Rosenbaum said.

Consumer Advertising
Law Blog

“Free!”, “Money Back Guarantee!”

Learning lessons for the future Claims Cost VOIP Provider
"While the firm did not specifically hear November 23, 2003

strong demand for an iPhone app, we could | ast week, Vonage reached a global settlement
see that this was a direction that many with the Attorneys General of 32 states over
industries were headed and felt it was allegations that the Delaware-based voice over

. . . internet protocol (VOIP) service failed to clearly
important to get the experience early in the disclose to customers the material terms and
process so that Arnold & Porter could take conditions of subscriber agreements. Led by
the lessons we learn and apply them to Montana, the coordinated AGs claimed, among

future efforts. That being said, within other things, that Vonage did not give adequate
minutes of announcing the iPhone App on notice that the company required its subscribers

bl f tt ved to purchase certain eguipment in order to utilize
our blog, one ot our attorneys received an e~ yeamotional services advertised as “free” and

mail from a major client that said, 'Cool!" that Vonage misled consumers by representing
according to Rosenberg. that it was possible to cancel the service but
then failing to accept cancellations (and in some

The design for the application was created ~ ¢ases, allegedly continuing to charge customers

by the firm’s internal graphics department for service even after they had attempted to

. cancel) through a tactic called "saving” the
using the look-and-feel of the blog to customer.

develop the needed graphic items for the
app.
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What did it all cost? "Based on an honest, upfront discussion of what Arnold & Porter was
looking for in an app, we negotiated very reasonable terms for the production of the
application," he said.

Idea to reality in four months

The entire process — from the day the idea was raised until the day the app went live -- took
four months. The developer had an account with Apple's App Store to submit the compiled
computer code for Apple's approval. Once the application was complete (i.e., internal beta
testing), it took a few weeks to get approval from Apple. Initially, the application was rejected
due to an icon within the program that Apple did not like. The law firm replaced that icon, and
the resubmitted application was approved. Apple does not charge for submitting applications,
but one must have a developer's account to submit an application; the annual cost of that
account is $99.

To get the app, an iPhone or iPod Touch user goes to the “App Store” via iTunes and downloads
the app from there for free. You can also download the application over the air with the App
Store application on the device itself (i.e. one does not need to use an iTunes application on a
computer).

If you have an iPhone or iPod Touch, you can download the application by clicking here:
http://itunes.apple.com/WebObjects/MZStore.woa/wa/viewSoftware?id=343353425&mt=8
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