Facebook Now Third Most Important Marketing Tactic for Small Businesses

By: Stephen Fairley
http: TheRainmakerInstitut m

According to a new survey by email marketing firm Constant Contact, Facebook is now the third
most important marketing tactic — behind websites and email marketing — for U.S. small
businesses.

More than 1,400 small business marketers were surveyed, with 93 percent reporting that
websites were the most important marketing tool for finding new customers. Email marketing
ranked second, with 92 percent, and Facebook was third with 63 percent (up from 50 percent six
months ago).

Two charts accompanied the article on this survey at emarketer.com:

Most Important Marketing Tools Used to Promote
Their Business According to US Small Businesses,
Oct 2010
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Level of Importance of Marketing Tactics Used to Find
New Customers According to US Small Businesses,

Oct 2010
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Note: n=1,453; numbers may not add up to 100% due to rounding
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Are you looking for specific marketing strategies you can use in your law firm?
Then order the Rainmaker in a Box 5-DVD set!

Some of the information and strategies you will learn include:

e The 5 Immutable Secrets to Building a 7 Figure Law Practice
e Secrets of Building a Referral-based Law Practice for Busy Practitioners
*  The Top 6 Most Powerful Online Marketing Strategies for Attorneys


http://therainmakerinstitute.com/products.htm
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e Action, Accountability and Next Steps
This program also includes a data DVD which includes all 4 PowerPoint slides for all 4
presentations. We recommend you print all these off and take notes on them as you watch the 4
intense DVDs.

To order this information-packed set click here.
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Stephen Fairley, M.A., RCC, CEO
Law Firm Marketing Expert « Master Business Coach * Best-Selling Author

Stephen@TheRainmakerlnstitute.com

Stephen Fairley is a nationally recognized law firm marketing expert and has helped
more than 6,000 attorneys from hundreds of law firms across the country to discover the
secrets of generating more referrals and filling their practice.

He is the international best-selling author of 10 books and 5 audio programs.
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